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Abstract: This study aims to investigate the mediating effects of behavioral and entrepreneurial 
intentions on the relationship between the capabilities approach encompassing education, economic, and 
socio-cultural factors and the Theory of Planned Behavior (TPB), which includes attitude, perceived 
behavioral control, and subjective norm, in relation to public welfare in Timor-Leste. Utilizing a 
Structural Equation Modeling (SEM) approach with AMOS 24.0, the research examines the 
interconnections among constructs relevant to entrepreneurship, focusing on educational, economic, and 
socio-cultural capabilities alongside TPB dimensions. The findings reveal that socio-cultural capabilities 
significantly influence entrepreneurial growth and public welfare, with behavioral mediation and 
entrepreneurial intention playing key roles in clarifying these relationships. These insights suggest that 
entrepreneurship is vital for enhancing public welfare in Timor-Leste, guided by the capability model 
and TPB approach. The results can inform the development of more effective policies to support 
entrepreneurship as a means of improving public welfare. Ultimately, this study enriches the literature 
on the interplay between entrepreneurship, capability factors, and public welfare in Timor-Leste, 
providing a foundation for development strategies in similar contexts. 

Keywords: Entrepreneurship; Public welfare; Sen's capability; Theory of planned behavior. 

 
1. Introduction  

Entrepreneurship plays a vital role in creating new opportunities for economic growth by 
generating employment and providing solutions to social problems    [1] [2] [3]. Moreover, numerous 
studies across various disciplines indicate the positive impacts of entrepreneurship on macroeconomics 
[4] [5]  .[6] assert that entrepreneurship, as an intermediary factor between institutions and economic 
performance (GDP, national income, total factor productivity, labor productivity, regional economic 
growth, etc.), is influenced by three groups: formal, informal, and institutional dimensions. The informal 
group involves socio-cultural norms, cognitive dimensions, belief systems, and others. However, several 
empirical studies suggest that the macroeconomic effects of entrepreneurship can also be negative under 
certain conditions [7] [5] . Potential explanations for these contradictory results can be found in the 
complex relationship between entrepreneurship and economic growth. [8] research, reviewing 102 
publications, reveals that the literature generally lacks studies that go beyond general measures of 
economic welfare, do not investigate the long-term impacts of entrepreneurship, and only focus on 
developing and emerging countries, while newly independent countries such as Timor Leste have not 
been researched. Understanding how factors such as educational, economic, and socio-cultural aspects 
(Entrepreneur Capability) as well as TPB dimensions (attitude, behavioral control, and subjective norm) 
specifically influence individual actions and their impact on public welfare remains limited. Therefore, a 



1945 

 

 

Edelweiss Applied Science and Technology 
ISSN: 2576-8484 

Vol. 8, No. 6: 1944-1970, 2024 
DOI: 10.55214/25768484.v8i6.2364 
© 2024 by the authors; licensee Learning Gate 

 

deeper understanding of the factors affecting entrepreneurial intention and behavior is needed. Previous 
studies have found that socio-cultural capability has the greatest influence on entrepreneurial growth, 
surpassing educational and economic capabilities [9] [10]    

The influence of TPB dimensions (attitude, behavioral control, and subjective norm) on 
entrepreneurial intention also yields varied results, as found by [11]  and [12], indicating a positive 
impact of TPB (attitude, behavioral control, and subjective norm) on entrepreneurial intention.   [13]   
emphasize the importance of accessing the role of social factors, including family background and 
cultural factors, contextual (situation-based) factors to understand what drives individuals to become 
entrepreneurs. However, to date, there has been no comprehensive research investigating how specific 
factors, such as educational, economic, and socio-cultural capabilities (Entrepreneur Capability), 
influence public welfare mediated by entrepreneurial behavior and intention. 

This research seeks to bridge this gap by exploring the mediating role of entrepreneurial behavior 
and intention in clarifying the relationship between the capabilities approach (education, economic, and 
socio-cultural) and the TPB approach (attitude, behavioral control, and subjective norm) with Public 
Welfare. Although there have been previous studies that have discussed these factors separately [14] 
[9]  [15]   in public welfare, this study aims to fill this gap by investigating the mediating roles of 
entrepreneurial behavior and intention in elucidating the interplay between these factors and public 
welfare. By addressing this gap, we can gain deeper insights into ways to improve economic conditions 
and welfare. 

The analysis focuses on entrepreneurs in Timor Leste, and we deem this context appropriate 
considering the urgent need for entrepreneurs in Timor Leste to boost the country's economy. This is 
because the number of entrepreneurs in Timor Leste currently stands at only 0.3 percent of the total 
population of 1.3 million, which is lower compared to entrepreneurs in several other countries with high 
economic growth rates, such as the United States at 11%, Singapore at 7%, and Malaysia at 5% [16]  
Meanwhile, the minimum threshold for entrepreneurs in a country is 2% of the total population to have 
a significant impact on the economic growth of a country. Thus, entrepreneurship in Timor Leste 
remains at a very minimal level and needs to be investigated further to identify the driving factors for 
entrepreneurship in Timor Leste in order to reduce poverty rates. Additionally, there is still limited 
research on the role of entrepreneurship in poverty alleviation [10], especially in Timor-Leste.  

I formulate the research question as follows: What is the influence of the capabilities approach 
(education, economy, and socio-cultural) and the Theory of Planned Behavior (TPB) approach (attitude, 
behavioral control, and subjective norm) on Public Welfare in Timor-Leste, considering the mediating 
role of entrepreneurial behavior and intention? 

The organization of this article is as follows: it commences with an introduction, which encompasses 
the significance of the topic, the novelty, the objective of the article, and the research questions. 
Following the introduction is the literature review and hypothesis development section, which 
summarizes previous research. Subsequently, the research methodology is presented, followed by the 
results and discussion section, which presents the findings of the SEM AMOS modeling. Finally, the 
article concludes with a conclusion section. 

 

2. Literature Review and Hypotheses Development 
The capabilities approach, first developed by Indian economist and Nobel laureate Amartya Sen, has 

had a significant impact in reinvigorating global discussions on inequality and poverty [17]  [18] and 
[19] [20]. This approach has formed the basis for the United Nations Development Programme and 
the Human Development Index (UNDP), as well as the recent Poverty and Wealth Report by the 
Government of Germany [21] . Although initially directed towards developing countries, the 
capabilities approach is now used to address various issues in post-industrial countries, including gender 
issues    [22] [23], education [24]  [21], and poverty [21] [25] [26] [21]. 
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In the past decade, this approach has also been expanded to consider the impact of farmers' 
economic, educational, and socio-cultural capabilities on agricultural entrepreneurship growth and 
poverty reduction efforts  [14] [10].  Research findings indicate that socio-cultural capabilities have the 
greatest positive impact on attitudes and agricultural entrepreneurship growth, while educational 
capabilities and knowledge also have positive effects. However, economic capabilities tend to have a 
negative impact on attitudes towards agricultural entrepreneurship growth. Additionally, the research 
also found that qualitative agricultural entrepreneurship growth is more effective in reducing rural 
poverty compared to merely focusing on attitudes towards agricultural entrepreneurship growth [10]. 
Nevertheless, Sen's capabilities approach has not been fully explored in the literature concerning the 
impact of these three capabilities on entrepreneurial behavior and intention. 

In this study, the Theory of Planned Behavior (TPB) is also employed to investigate factors related 
to entrepreneurial intention among entrepreneurs in Timor-Leste. We adapted three factors (attitude 
towards business development, subjective norms, perceived behavioral control) from the TPB theory. 
The Theory of Planned Behavior (TPB) provides a general framework for analyzing an individual's 
entrepreneurial intention [27], and several researchers such as [28] [29] [30]  [31]  [32]; [15]  [33] 
have utilized this framework. In TPB, intention is understood as the result of three preceding factors: 
attitude towards behavior, Subjective Norm (SN), and perceived behavioral control (PBC). These 
theoretical factors should be sufficient to predict intention. The relative roles of these three factors in 
predicting intention are expected to vary depending on behavior, situation, and context [27] 
(According to TPB, attitude towards behavior (ATB) reflects an individual's assessment of the expected 
consequences of behavior (whether good or bad, beneficial or harmful). SN, on the other hand, reflects 
the views of significant social groups to the individual (as social pressure) about performing the desired 
behavior [27]. Lastly, PBC encompasses an individual's perception of how easy or difficult it is to 
perform the desired behavior [27]. TPB posits that generally, the more favorable the ATB and SN 
towards behavior, and the greater the PBC, the stronger the individual's intention to perform the 
intended behavior [27]. 

Entrepreneurship is considered a crucial element in economic growth and public development [34] 
As a significant indicator for economic growth and national progress, entrepreneurship plays a role in 
creating more job opportunities [32]. Therefore, understanding the factors influencing entrepreneurial 
intention and behavior, especially educational capabilities, is crucial in the development of education and 
training policies. 

Educational capability refers to the availability of educational institutions, access to educational 
institutions, and the involvement of entrepreneurs in providing public services such as schools in their 
communities. Education aids in the accumulation of human capital for development also encourages 
increased entrepreneurial activities by individuals [35]  A high level of educational capability can 
enhance an individual's intention to pursue a career as an entrepreneur. Several studies indicate the 
value of education in shaping entrepreneurial intentions  [36] [37]  

From previous research, it is known that educational capability affects the growth of agricultural 
entrepreneurship [14]  while  [10] found that the impact of educational capability and knowledge on 
agricultural entrepreneurship growth is not very significant. In another context, [38] demonstrated 
that educational support significantly influences the entrepreneurial intentions of students in Turkey. 
Other studies also indicate a positive relationship between entrepreneurship education and students' 
entrepreneurial intentions [39][40].   

Although there are positive indications, there is still uncertainty in understanding the extent to 
which and how educational capability specifically influences entrepreneurial intention and behavior. 
Unanswered questions may involve mechanisms or mediating factors that explain the relationship 
between educational capability and entrepreneurship, as well as the variability of outcomes in different 
contexts. This research has the potential to make a significant contribution to the entrepreneurship 
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literature and highlight directions for further research by addressing gaps in understanding the role of 
educational capability in shaping entrepreneurial intentions and behavior. Based on the above 
framework, this study proposes two hypotheses: 

H1: The educational capability has a significant influence on entrepreneurial intention. 
H2: Educational capability significantly influences entrepreneurial behavior. 
The study by [10]   highlights the importance of economic capability in the context of agricultural 

entrepreneurship, with factors such as income levels, market access, agricultural technology, and access 
to higher education for children. This economic capability has a direct impact on household welfare and 
encourages more productive agricultural activities  [41]. Additionally, [42] indicate that financial 
capability plays a crucial role in improving financial well-being for entrepreneurs with low incomes. 

Other research, as conveyed by [43]  emphasizes that individuals' perceptions of economic 
conditions, security, and educational opportunities also influence overall well-being. On the other hand, 
[44] notes that having family members involved in business provides examples and financial support 
that can encourage individuals with limited resources to engage in entrepreneurship. 

[45] demonstrate a positive correlation between financial capability and business scale, profitability, 
and sustainability. However, its effects vary depending on the entrepreneur's context and can be 
mediated by variables such as technology, labor, and land. Although economic capability influences 
entrepreneurial growth, studies have found that socio-cultural capability has a more significant impact. 

Although the relationship between economic capability and entrepreneurship has been 
acknowledged, there is still a need to better understand the specific impact of economic capability on 
entrepreneurial intentions and behaviors. Previous research has affirmed this relationship, but the 
detailed influence of economic capability on entrepreneurial intentions and behaviors remains unclear. 
Therefore, the proposed hypothesis is: 

H3: Economic capability significantly influences entrepreneurial intentions. 
H4: Economic capability significantly influences entrepreneurial behavior. 
Social and cultural competencies are interrelated, forming an integral part of individuals' capabilities 

in achieving higher business goals. The orientation towards social and cultural capital has the potential 
to influence poverty alleviation strategies within society [46]. Culture, as an entity, encompasses 
knowledge, experiences, beliefs, values, attitudes, meanings, hierarchies, religions, concepts of time, 
roles, spatial relations, cosmologies, as well as material aspirations and possessions acquired by a group 
of people over several generations through individual and collective efforts  [47]. Culture is a dynamic 
entity that shapes interaction patterns within society, both in collective and individual contexts, and has 
a significant impact on poverty alleviation contexts. 

Social skills refer to the network of relationships and interactions among individuals [48]. Social 
and cultural relationships are crucial aspects in the business decision-making process  [49]. This 
concept encompasses trust in relationships with family, friends, government, public, as well as business 
partners in efforts to acquire resources, information, and support that facilitate individual business 
growth [50]   

The influence of a nation's culture is a fundamental factor affecting entrepreneurial intentions [51]. 
According to [52]  considering the role of culture in the context of entrepreneurial motivation, skills, 
and knowledge is crucial. Although many factors influence entrepreneurial intentions, such as desire, 
perceptions of survival, and entrepreneurial experience  [53]  it is important to recognize that culture 
plays a highly significant role, although it may vary from one country to another. However, the impact 
of culture on entrepreneurial intentions still requires further research. 

To shape entrepreneurial intentions, the influence of perceived norms by individuals on expected 
behavior can strengthen or weaken entrepreneurial intentions  [54]  [55] The social and cultural 
capabilities of an entrepreneur encompass social interactions, networks, cultural enrichment, and 
available opportunities [56]. [56] found that social and cultural attributes positively influence 
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entrepreneurial activities. In American and South Korean companies, employees' emotional social 
competencies were evaluated using regression models, indicating that employees tend to seek a balance 
between social and cultural competencies, which in turn enhances their performance in the organization. 

A study on the relationship between organizational justice and outcomes in India found that trust is 
partially mediated by improved performance [57] Thus, the social and cultural capabilities of an 
entrepreneur potentially influence entrepreneurial growth. Based on this understanding, we can 
formulate the following hypothesis: 

H5: Social and cultural capabilities significantly influence entrepreneurial intentions. 
H6: Social and cultural capabilities significantly influence entrepreneurial behavior. 
Attitude is considered one of the determinants of intention. [58] defines it as "the extent to which a 

person has a favorable or unfavorable evaluation or appraisal of the behavior in question." Attitude has 
been proven to be a crucial factor in explaining entrepreneurial intentions, where there is a significant 
relationship between attitude and entrepreneurial intention [59] [60]  ;[61] Specifically, [62] al. 
identified that attitude, among other factors, actually plays the most important role in explaining 
entrepreneurial intention. To further elucidate,  [63] conducted a study to investigate the influence of 
attitude on students' entrepreneurial intentions and found that attitudes toward change, money, and 
entrepreneurship are indeed some of the good predictors of entrepreneurial intention. In another study, 
[64] explained that individual aspects of attitude, such as the need for financial security, the importance 
of wealth, avoidance of workload, and autonomy, all significantly explain entrepreneurial intention. 
Therefore, the following hypothesis is developed: 

H7: Attitude significantly influences entrepreneurial intention. 
[58] defines perceived behavioral control as "the ease or difficulty perceived in performing a 

behavior." Many researchers have referred to perceived behavioral control as "self-efficacy," for 
example, Shook and Bratianu (2010),  [65] [66],  [64] just to name a few. Specifically, [67]  found that 
perceived behavioral control is the strongest predictor of entrepreneurial intention, where they refer to 
perceived behavioral control as important entrepreneurial resources in the entrepreneurial process. 
Furthermore, Shook and Bratianu (2008) also concluded that self-efficacy (alias perceived behavioral 
control) is positively related to entrepreneurial intention, where students are more likely to start a 
business when they believe they can perform tasks related to entrepreneurship. The positive influence of 
perceived behavioral control on entrepreneurial intention has also been demonstrated in  [62]  Moriano 
et al. (2011), and [59] Thus, the following hypothesis is proposed: 

H8: Perceived behavioral control significantly influences entrepreneurial intention. 
Another antecedent of intention is a social factor called subjective norm, which refers to "the 

perceived social pressure to perform or not to perform a behavior" [54][58]. Past literature has shown 
controversial results regarding the relationship between subjective norm and entrepreneurial intention. 
For instance,   [65] confirmed that subjective norm is a significant predictor of entrepreneurial 
intention. Additionally,   [64] also found that subjective norm is important in explaining 
entrepreneurial intention; they further discussed that students who have family members and friends 
who are entrepreneurs have a positive subjective norm associated with entrepreneurship. Similarly, 
[68] and  [60]  also obtained a positive relationship between subjective norm and entrepreneurial 
intention in their research. However, on the contrary, [62] concluded that subjective norm traditionally 
plays a weak role in predicting entrepreneurial intention and hence is not significant in influencing 
entrepreneurial intention. Consistent with this, [69] also asserted that subjective norm is not positively 
related to entrepreneurial intention. Other studies supporting that subjective norm is not significant in 
predicting entrepreneurial intention include Fini et al. (2009) and Sommer and Haug (2011). The 
contradictory results regarding the predictability of subjective norm on entrepreneurial intention make 
this variable require further investigation. Therefore, the following hypothesis is proposed: 

H9: Subjective norm significantly influences entrepreneurial intention. 
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[58] posits that intentions should remain stable between the assessment and observation of 
behavior. Over time, several factors can influence the stability of intentions; for instance, intervening 
events or new information can alter intentions. Additionally, with the passage of time, actual behavioral 
approaches, habitual behavior patterns may lead to unintended outcomes. Kiriakidis (2015) argues that 
the practical utility of the intention-behavior model is significant when the intention-behavior 
relationship is stable. However,   [27] suggests that the predictive accuracy of the model can hold for 
long-term predictions as well, if the predictions are at the aggregate level rather than at the individual 
level. Aggregate intentions are assumed to be more stable over time than individual intentions. Despite 
these limitations, it is interesting to test the predictive value of entrepreneurial intentions during the 
learning period on entrepreneurial behavior in post-graduation.  [70] demonstrate the relevance of 
TPB in predicting intention and behavior initiation (intentions and PBC explaining 31% of the behavior 
variance), although their research only covers a one-year period.   [52] also show a relationship 
between intentions and actual initiation in a three-year study, although the fact that the level of variance 
explained by EI is limited (12.8 percent). Thus, the hypothesis of this study is as follows: 

H10: Entrepreneurial intention significantly influences entrepreneurial behavior. 
The relationship between entrepreneurship and welfare has been previously studied and has 

garnered strong evidence that entrepreneurship can influence poverty alleviation in developing 
countries [8]. [71] investigated the relationship between rural household economic wealth and 
firewood consumption and found that household economic wealth negatively impacts firewood 
consumption. [72] analyzed poverty profiles and livelihoods in post-conflict rural Rwanda and found 
that poverty alleviation can be approached through combined factors of natural, physical, human, 
financial, and social resources/skills of farmer household groups to enhance their livelihoods. The 
quality of farmer entrepreneurship growth, therefore, is associated with the types of services provided to 
the public by entrepreneurs. When entrepreneurs give back to their communities, it helps to improve 
the living conditions of the entire public. They realized that through public-based business practices, 
rural living conditions significantly improved. Based on the above, this research hypothesizes as follows: 

H11: Entrepreneurial behavior significantly influences public welfare. 
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Figure 1. 
Conceptual model. 

 

3. Research Methodology 
This study is based on [73] recommendations regarding the minimum sample size in research using 

Structural Equation Modeling (SEM), which suggests a minimum of five to ten times the number of 
observed indicators in the model or at least 100 respondents. However, it is also necessary to consider 
the complexity of the model, research objectives, and other factors such as the expected small effects and 
the desired level of confidence in determining the appropriate sample size. Convenience sampling 
method was chosen for sample selection because it allows researchers to select respondents based on 
their availability and accessibility, which are often necessary in studies with time constraints, resource 
limitations, or limited access to reach a broader population. Data were collected through the use of self-
administered questionnaires in a survey. 

This study focuses on small, medium, and large-scale entrepreneurs, with statistical data recording 
approximately 300 large-scale entrepreneurs and around 52,000 medium and small-scale entrepreneurs 
in Timor-Leste. These entrepreneurs have annual incomes exceeding $6,000, as well as valid business 
permits and tax payments. Informal businesses with incomes less than $6,000 per year are exempt from 
tax obligations. Although there is no accurate data available regarding the number of informal small-
scale entrepreneurs, this study utilizes convenience sampling method. 

Data collection was conducted through self-administered questionnaires during the survey. A 
quantitative survey-based approach was used to analyze the relationships between variables in this 
study. In this research, primary data were obtained through an online survey using Google Form as an 
intermediary. The survey was conducted with a closed-ended questionnaire containing statements and 
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questions about respondent characteristics and the variables under investigation. Respondents were 
asked to provide answers using a Likert scale. 

This data collection technique was chosen due to its practicality in reaching a sufficiently large 
number of respondents and ease of data analysis. The dissemination and collection of questionnaires 
from the selected research sample respondents were conducted using Google Form. The researcher 
distributed the questionnaire online via social media platforms such as WhatsApp to respondents who 
were deemed to meet the research criteria. A total of 171 respondents completed the questionnaire and 
will subsequently be analyzed using Structural Equation Modeling (SEM) analysis with the assistance 
of AMOS 24 software. 
 

Table 1. 
Respondent characteristics. 

 Quantity Percentage (%) 
Gender   

Man 94 54.97 
Women 77 45.03 

Age   
15-25 28 16.37 
26-35 63 36.84 
36-45 48 28.07 
46-55 26 15.20 
56-65 6 3.51 

Education   
SMA/SMK 102 59.65 

Diploma 3 (D3) 14 8.19 
Bachelor degree 55 32.16 

Income   
< $ 100.00 61 35.67 

$ 101.00- $ 200.00 30 17.54 
$ 201.00- $ 300.00 18 10.53 
$ 301.00- $ 400.00 17 9.94 
$ 401.00-$500.00 9 5.26 

 
As presented in Table 1, the respondent data based on gender indicates that out of 171 individuals 

surveyed, the majority of respondents, 94 individuals (54.97%), are male. Meanwhile, the respondent 
data based on age shows that out of 171 individuals surveyed, the majority of respondents, 63 
individuals (36.84%), are aged between 26-35 years old. Regarding respondents' education, the majority 
of respondents, 102 individuals (59.65%), have a high school diploma (SMA/SMK) as their highest 
education level, while respondents' income data indicates that the majority of respondents, 61 
individuals (35.67%), have an income of less than $100.00. 

There are 9 (nine) variables to be tested, consisting of 6 (six) exogenous variables and 3 (three) 
endogenous variables, namely: educational capability, economic capability, socio-cultural capability, 
attitude, behavioral control, subjective norm, entrepreneurial intention, entrepreneurial behavior, and 
public welfare. To conduct this research, we adapted measurement strategies from several scholars. 
Variables originating from the capability approach consist of 3 variables. First is educational capability 
adapted from  [10], having three indicators indicating that access to education, either through school 
attendance, good educational conditions, or higher education, is a key factor in enhancing individual 
capabilities in the field of education. Second is economic capability adapted from [74], having three 
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indicators including access to market information, technology knowledge, and management knowledge 
to improve economic capabilities. Third is socio-cultural capability adapted from Ieva (2015), this 
indicator includes teamwork skills, interpretation of social roles, adaptation to new environments, cross-
cultural communication, tolerance for differences, and business organization skills as important factors 
in the development of social and professional capabilities. 

Meanwhile, the variables under the Theory of Planned Behavior (TPB) umbrella are as follows: 
Attitude, adapted from  [75]  with five indicators including having opportunities and resources to 
become an entrepreneur, finding entrepreneurship attractive, willingness to start a business if given the 
opportunity, perceived happiness when being a business owner, and having passion and career 
orientation as an entrepreneur/business owner are important aspects influencing individual interest and 
tendency in entrepreneurship. Perceived behavioral control, adapted from [75], with four indicators 
including individuals' perceptions of difficulty in starting and running a company, capability to control 
the business establishment process, belief in success when starting their own company, and 
understanding of the steps required to develop the business. Subjective norm, adapted from [75], 
consisting of three indicators: social support from friends, family, and people around the individual in 
starting a business. Entrepreneurial intention, adapted from [75], consisting of six indicators including 
readiness to do whatever it takes to become an entrepreneur, maximum effort to start and run a 
business, confidence in starting one's own business, decision to start a company in the future, career 
goals oriented towards entrepreneurship, and serious consideration to start a private company. 
Entrepreneurial behavior, adapted from Shirokova et al. (2016), consisting of ten indicators covering 
initial steps in starting a business, such as discussing with potential customers about products or 
business ideas, gathering market and competitor information, writing a business plan, starting 
product/service development, initiating marketing/promotional efforts, purchasing 
equipment/materials/machinery for the business, attempting to secure external funding, applying for 
patents/copyrights/trademarks, registering the company, and initiating sales of products or services. 
As for Public Welfare, adapted from Gandhiadi et al. (2015), it consists of five indicators including 
individual satisfaction with living standards, health, life achievements, personal security, and future life 
security as outcomes of involvement in business or entrepreneurship activities. All items were measured 
with a five-point Likert scale. All the questionnaire items can be seen in Table 2. 
 

Table 2. 
Characteristics of respondents. 

Construct Items Definition Source 
Educational 
capability 

X1.1 Have the capability to go to school Naminse et al. 
(2018) X1.2 Have good educational conditions 

X1.3 Have higher education 
Economic 
capability 

X2.1 Have more access to market information Nussbaum (2011) 

X2.2 
Have access to more knowledge in the field of 
technology 

X2.3 
Have access to more knowledge in 
management 

Socio-cultural 
capability 

X3.1 Have teamwork skills. [10] 
X3.2 Have social role interpretation skills 

X3.3 
Have the capability to adapt to new 
environments 

X3.4 
Have the capability to communicate with 
people from different socio-cultural 
backgrounds 
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X3.5 
Have the capability to accept the beliefs and 
attitudes of others 

X3.6 Have the capability to organize business 
Attitude 

X4.1 
There are many possibilities to become an 
entrepreneur/Business owner 

[75] 

X4.2 Being a business person is interesting 
X4.3 If there are opportunities and resources, will 

set up a business 
X4.4 Being a business owner will make you very 

happy 
X4.5 Being a businessman/Business owner has 

always been a passion and career orientation 
Perceived 
behavioral 
control  

X5.1 
Opening and running a company is easy/not 
difficult for me 

[75] 

X5.2 
I can control the process of setting up a new 
business 

X5.3 If I start my own company, I will most likely 
be successful 

X5.4 I know what to do to grow a business 
Subjective 
norms 

X6.1 
My friends will support my decision to start a 
business 

[75] 

X6.2 
My family will support my decision to start a 
business 

X6.3 The people around me will support my 
decision to start a business 

Entrepreneurial 
intentions 

Y1.1 
Willing to do anything to become an 
entrepreneur 

[75] 

Y1.2 Try your best to start and run a business 
Y1.3 Confident to start your own business 
Y1.4 Decided to set up a company in the future 
Y1.5 Career goal is to become an entrepreneur 

Y1.6 
Seriously thinking about starting a private 
company 

Entrepreneurial 
behavior 

Y2.1 
Discuss products or business ideas with 
potential customers 

[76] 

Y2.2 
Gather information about the market or 
competitors 

Y2.3 Write a business plan 
Y2.4 Start product/Service development 
Y2.5 Initiate marketing or promotional efforts 

Y2.6 
Purchasing material equipment or machinery 
for business 

Y2.7 Try to get external funding 
Y2.8 Apply for a patent, copyright or trademark 
Y2.9 Register the company 
Y2.10 Start selling products or services 

Public welfare Y3.1 Satisfaction with the standard of living [77] 
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Y3.2 Satisfaction with health 
Y3.3 Satisfaction with life achievements 
Y3.4 Satisfaction with personal security 
Y3.5 Satisfaction with life security in the future 

Source: [10] [74], [10] [75], [76] [77]. 

 
Table 3. 
Descriptive variables. 

Construct 
Items 

Statement frequency 
Mean 

Standard 
deviation 5 % 4 % 3 % 2 % 1 % 

Educational 
capability 

X1.1 67 39.2 90 52.6 10 5.8 3 1.8 1 0.6 4.2807 0.70513 
X1.2 59 34.5 92 53.8 15 8.8 3 1.8 2 1.2 4.1871 0.75930 
X1.3 49 28.7 76 44.4 30 17.5 11 6.4 5 2.9 3.8947 0.98848 

            4.1209 0.8176 
Economic 
capability 

X2.1 53 31.0 85 49.7 28 16.4 3 1.8 2 1.2 4.0760 0.80444 
X2.2 48 28.1 80 46.8 33 19.3 9 5.3 1 0.6 3.9649 0.86020 
X2.3 47 27.5 96 56.1 26 15.2 1 0.6 1 0.6 4.0936 0.70504 

            4.0448 0.7899 
Socio-cultural 
capability 

X3.1 68 39.8 77 45.0 23 13.5 2 1.2 1 0.6 4.2222 0.76526 
X3.2 66 38.6 81 47.4 21 12.3 1 0.6 2 1.2 4.2164 0.77077 
X3.3 55 32.2 88 51.5 24 14.0 1 0.6 3 1.8 4.1170 0.79580 
X3.4 48 28.1 103 60.2 16 9.4 3 1.8 1 0.6 4.1345 0.69412 
X3.5 68 39.8 77 45.0 23 13.5 2 1.2 1 0.6 4.1725 0.7565 

            4.2222 0.76526 
Attitude X4.1 63 36.8 86 50.3 18 10.5 2 1.2 2 1.2 4.2047 0.76634 

X4.2 63 36.8 93 54.4 12 7.0 1 0.6 2 1.2 4.2515 0.71203 
X4.3 69 40.4 90 52.6 10 5.8 0 0.0 2 1.2 4.3099 0.68845 
X4.4 70 40.9 87 50.9 10 5.8 1 0.6 3 1.8 4.2865 0.75521 
X4.5 57 33.3 88 51.5 20 11.7 3 1.8 3 1.8 4.1287 0.81591 

            4.2363 0.7476 
Perceived 
behavioral 
control 

X5.1 39 22.8 82 48.0 39 22.8 8 4.7 3 1.8 3.8538 0.88565 
X5.2 46 26.9 89 52.0 30 17.5 2 1.2 4 2.3 4.0000 0.84017 
X5.3 64 37.4 79 46.2 22 12.9 4 2.3 2 1.2 4.1637 0.82396 
X5.4 41 24.0 102 59.6 24 14.0 1 0.6 3 1.8 4.0351 0.75064 

            4.0132 0.8251 
Subjective 
norms 

X6.1 60 35.1 89 52.0 18 10.5 2 1.2 2 1.2 4.1871 0.75930 
X6.2 75 43.9 78 45.6 14 8.2 2 1.2 2 1.2 4.2982 0.76616 
X6.3 51 29.8 85 49.7 27 15.8 4 2.3 4 2.3 4.0234 0.87416 

            4.1696 0.7999 
Entrepreneurial 
intentions 

Y1.1 55 32.2 94 55.0 20 11.7 0 0.0 2 1.2 4.1696 0.71981 
Y1.2 64 37.4 89 52.0 15 8.8 1 0.6 2 1.2 4.2398 0.73232 
Y1.3 70 40.9 84 49.1 15 8.8 0 0.0 2 1.2 4.2865 0.72339 
Y1.4 57 33.3 89 52.0 17 9.9 5 2.9 3 1.8 4.1228 0.83462 
Y1.5 62 36.3 81 47.4 24 14.0 3 1.8 1 0.6 4.1696 0.77491 
Y1.6 50 29.2 83 48.5 34 19.9 3 1.8 1 0.6 4.0409 0.78483 

            4.1715 0.7616 
Entrepreneurial Y2.1 46 26.9 91 53.2 28 16.4 4 2.3 2 1.2 4.0234 0.79671 
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behavior Y2.2 44 25.7 95 55.6 26 15.2 5 2.9 1 0.6 4.0292 0.76256 
Y2.3 46 26.9 92 53.8 26 15.2 6 3.5 1 0.6 4.0292 0.78536 
Y2.4 45 26.3 92 53.8 31 18.1 2 1.2 1 0.6 4.0409 0.73849 
Y2.5 52 30.4 92 53.8 22 12.9 3 1.8 2 1.2 4.1053 0.77500 
Y2.6 42 24.6 96 56.1 24 14.0 8 4.7 1 0.6 3.9942 0.79333 
Y2.7 39 22.8 98 57.3 27 15.8 6 3.5 1 0.6 3.9825 0.76292 
Y2.8 34 19.9 90 52.6 36 21.1 10 5.8 1 0.6 3.8538 0.82371 
Y2.9 35 20.5 97 56.7 24 14.0 12 7.0 3 1.8 3.8713 0.87840 

Y2.10 43 25.1 92 53.8 29 17.0 5 2.9 2 1.2 3.9883 0.80431 
            3.9918 0.7921 
Public welfare Y3.1 77 45.0 76 44.4 16 9.4 1 0.6 1 0.6 4.3275 0.71809 

Y3.2 77 45.0 83 48.5 9 5.3 1 0.6 1 0.6 4.3684 0.66770 
Y3.3 62 36.3 89 52.0 19 11.1 1 0.6 0 0.0 4.2398 0.66496 
Y3.4 62 36.3 95 55.6 12 7.0 1 0.6 1 0.6 4.2632 0.66491 
Y3.5 64 37.4 90 52.6 16 9.4 0 0.0 1 0.6 4.2632 0.67370 

            4.2924 0.6779 

 

4. Results and Discussion 
4.1. Variable Descriptive Statistics 

In the context of this research, descriptive statistical analysis was conducted on various variables 
related to entrepreneurship and public welfare. The observed variables include educational capability, 
economic capability, socio-cultural capability, attitude, perceived behavioral control, subjective norm, 
entrepreneurial intention, entrepreneurial behavior, and public welfare. The analysis results show that 
each variable has different mean and standard deviation values. For example, the educational capability 
variable has a mean of 4.1209 with a standard deviation of 0.8176, while the economic capability variable 
has a mean of 4.0448 with a standard deviation of 0.7899. This indicates that there is variation in the 
levels of educational and economic capability among respondents, with most values clustering relatively 
close to the mean, but with some values deviating significantly from the central tendency. (See Table 3). 
 
4.2. Reliability and Validity 

The reliability results in this study were calculated using composite construct reliability with a 
minimum cut-off value of 0.6, and the results for all variables showed values above 0.6. The results of 
the reliability test indicated that all the variables attained Cronbach’s Alpha coefficient above 0.7, as 
recommended by Nunnally (1978). Meanwhile, based on the SEM analysis on the validity test, it was 
found that all indicators met the validity requirements (Loading factor > 0.5). Additionally, all 
constructs passed the reliability test with a cut-off value greater than 0.6. (See Table 4). 
 
Table 4. 
Validity and reliability test. 

Construct Indicator p Loading 
factor 

Information Construct 
reliability 

Information 

 
Educational 
capability 

X1.1 *** 0.760 Valid  
0.787 

 
Reliabel 
 

X1.2 *** 0.787 Valid 
X1.3 *** 0.727 Valid 

Economic 
capability 

X2.1 *** 0.702 Valid  
0.771 

 
Reliabel 
 

X2.2 *** 0.654 Valid 
X2.3 *** 0.742 Valid 
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Socio-cultural 
capability 

X3.1 *** 0.630 Valid  
0.848 

 
Reliabel 
 

X3.2 *** 0.692 Valid 
X3.3 *** 0.691 Valid 
X3.4 *** 0.694 Valid 

Attitude X4.1 *** 0.677 Valid 0.854 
 

Reliabel 
 X4.2 *** 0.730 Valid 

X4.3 *** 0.849 Valid 
X4.4 *** 0.789 Valid 
X4.5 *** 630 Valid 

Perceived 
behavioral 
control 

X5.1 *** 0.662 Valid  
0.792 

 
Reliabel 
 

X5.2 *** 0.796 Valid 
X5.3 *** 0.841 Valid 
X5.4 *** 0.795 Valid 

Subjective 
norms 

X6.1 *** 0.786 Valid 0.889 Reliabel 
X6.2 *** 0.692 Valid 
X6.3 *** 0.788 Valid 

Entrepreneurial 
intentions 

Y1.1 *** 0.814 Valid  
 

0.927 

 
 
Reliabel 
 

Y1.2 *** 0.849 Valid 
Y1.3 *** 0.784 Valid 
Y1.4 *** 0.788 Valid 
Y1.5 *** 0.652 Valid 
Y1.6 *** 0.650 Valid 

Entrepreneurial 
behavior 

Y2.1 *** 0.806 Valid 0.735 Reliabel 
Y2.2 *** 0.764 Valid 
Y2.3 *** 0.616 Valid 
Y2.4 *** 0.779 Valid 
Y2.5 *** 0.830 Valid 
Y2.6 *** 0.783 Valid 
Y2.7 *** 0.775 Valid 
Y2.8 *** 0.720 Valid 
Y2.9 *** 0.706 Valid 
Y2.10 *** 0.739 Valid 

Public welfare Y3.1 *** 0.812 Valid 0.884 Reliabel 
Y3.2 *** 0.771 Valid 
Y3.3 *** 0.720 Valid 
Y3.4 *** 0.827 Valid 
Y3.5 *** 0.763 Valid 

 
4.3. Model Fit Test 

The results of the model fit test from AMOS 24.0 yielded a CMIN/DF value of 1.361. This value is 
below the recommended threshold of <2, indicating relatively good model fit. The probability (Sig. 
Probability) has a value of 0.061. This value is slightly above the significance threshold of 0.05, 
suggesting that there is a possibility that the model does not fit the data, although not statistically 
significant. The RMSEA has a value of 0.046, which is below the recommended threshold of <0.08. This 
indicates that the model fits the data well. The GFI has a value of 0.912, exceeding the minimum 
recommended threshold of >0.90, indicating good model fit with the data. The RMR has a value of 
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0.033, which is below the recommended threshold of <0.05, indicating good model fit with the data. The 
TLI has a value of 0.966, exceeding the minimum recommended threshold of >0.95, indicating good 
model fit with the data. The CFI has a value of 0.957, exceeding the minimum recommended threshold 
of >0.95, indicating good model fit with the data. Overall, the analysis results indicate that the model 
fits the observed data well, with values supporting the interpretation that the model can explain the 
relationships between variables effectively. Although the probability of CMIN/DF is slightly above the 
significance threshold, other results show strong correspondence between the model and the data. (See 
Table 5) 
 

Table 5. 
Model fit test. 

Criteria Nilai cut off Test result Information 
CMIN/DF < 2 1.361 Fit 
Sig. Probability > 0.05 0.061 Fit 
RMSEA < 0.08 0.046 Fit 
GFI > 0.90 0.912 Fit 
RMR < 0.05 0.033 Fit 
TLI > 0.95 0.966 Fit 
CFI > 0.95 0.957 Fit 

 
Table 6. 
Hypothesis testing.    

Estimate S.E. C.R. P Information 
Y1 <--- X1 0.048 0.038 1.248 0.212 Hypothesis rejected 
Y1 <--- X2 0.358 0.104 3.455 *** Hypothesis accepted 
Y1 <--- X3 -0.164 0.072 -2.274 0.023 Hypothesis accepted 
Y1 <--- X4 0.594 0.107 5.542 *** Hypothesis accepted 
Y1 <--- X5 0.103 0.066 1.548 0.122 Hypothesis rejected 
Y1 <--- X6 0.359 0.061 5.894 *** Hypothesis accepted 
Y2 <--- X1 0.131 0.065 2.013 0.044 Hypothesis accepted 
Y2 <--- X2 1.442 0.229 6.283 *** Hypothesis accepted 
Y2 <--- X3 -0.348 0.125 -2.796 0.005 Hypothesis accepted 
Y2 <--- Y1 0.313 0.104 3.016 0.003 Hypothesis accepted 
Y3 <--- Y2 0.718 0.083 8.612 *** Hypothesis accepted 
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Figure 2. 
The finalized SEM models. 

 
4.4. Hypothesis Testing 
4.4.1. The Influence of Educational Capability on Entrepreneurial Intentions   

The variable Education Capability was found to have a non-significant effect on entrepreneurial 
intention. This is evidenced by the C.R value of 1.248 and obtained significance probability (p) of 0.212, 
which is greater than the required significance level of 0.05. The path coefficient is positively valued at 
0.048, indicating that as educational capability increases, entrepreneurial intention also increases, and 
conversely, if the perception of educational capability within the public is low, it will decrease 
entrepreneurial intention. The analysis results reject the first research hypothesis. Data analysis results 
indicate that the Education Capability variable has a non-significant effect on entrepreneurial intention 
in the context of public welfare. This means that the first hypothesis, stating that Education Capability 
influences entrepreneurial intention, has been rejected. In this context, the positive coefficient value 
indicates that the higher the educational capability possessed by the public, the higher the intention to 
engage in entrepreneurship.  

Education capability may have a non-significant effect on entrepreneurial intention in the context of 
public welfare because other factors such as economic conditions, access to business capital, social 
support, and risk perceptions also play crucial roles in shaping the intention to engage in 
entrepreneurship. Although education can provide knowledge and skills useful for entrepreneurship, 
individuals may perceive that external factor such as initial capital or market opportunities have a 
greater impact on the success of their ventures than their level of education. Additionally, in some 
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contexts, entrepreneurship may not be considered the primary option for achieving welfare, especially if 
there are perceived alternatives that are deemed more stable or financially rewarding. Therefore, 
education capability may not always be the dominant factor in determining the intention to engage in 
entrepreneurship in the pursuit of public welfare. 

Education capability refers to the availability of educational institutions, access to educational 
institutions, and entrepreneurs' willingness to contribute to the provision of public goods such as 
schools in their communities. Education facilitates the accumulation of human capital for development, 
and it can also lead to increased entrepreneurial exploitation by individuals [35]. Entrepreneurial 
education capability refers to the availability of educational institutions, access to educational 
institutions, and entrepreneurs' willingness to contribute to the provision of public goods such as 
schools in their communities. An individual's education is said to be a determinant of entrepreneurial 
intention [52] High educational capability can enhance someone's intention to start a career as an 
entrepreneur, but in this study, no significant influence was found, thus contradicting various studies 
indicating the value of education for entrepreneurial intention [36] [37]. 
 
4.4.2. The Influence of Educational Capability on Entrepreneurial Behavior  

Education capability was found to have a significant effect on entrepreneurial behavior. This was 
evidenced by the C.R value of 2.013, with a significant probability (p) of 0.044, which is smaller than the 
required significance level of 0.05. The path coefficient was positive at 0.131, indicating that an increase 
in education capability would increase entrepreneurial behavior. The analysis accepted the research 
hypothesis (H2). The data analysis showed that the variable "Education Capability" significantly 
influences "entrepreneurial behavior," thus, the second hypothesis stating that Education Capability 
significantly affects entrepreneurial behavior can be accepted. The positive coefficient value in this 
analysis indicates that the higher the education level of the public, the higher their intention to engage 
in entrepreneurial behavior. Several key factors contribute to this. Firstly, higher education often equips 
individuals with deeper knowledge of various business aspects, such as management, finance, and 
marketing, making them feel more prepared to start their own ventures. Secondly, higher education can 
provide access to a wider professional network and better funding opportunities, which are crucial in 
supporting entrepreneurial endeavors. Additionally, individuals with higher education tend to be more 
innovative and capable of identifying new business opportunities. Lastly, education can enhance 
individuals' confidence to take risks and face challenges in entrepreneurship. Therefore, there is a 
positive relationship between the level of education in the public and the intention to engage in 
entrepreneurship, with higher education often serving as a significant motivator in encouraging 
individuals to pursue their own ventures. 

According to [62], education is important because it can transform individuals' personal attitudes 
regarding competencies, skills, and cultural awareness. Entrepreneurship education has become the 
most widely used tool for enhancing business activities [78]. Educational and training activities 
specifically designed for entrepreneurship are usually aimed at enhancing the supply through different 
mechanisms, typically involving the transmission of instrumental skills necessary to start and grow new 
ventures [79] [80] examined gender gaps in entrepreneurship using data from Sub-Saharan Africa. 
They found that education has a positive relationship with higher productivity, which then affects 
poverty reduction. Furthermore, research on the relationship between education capability and 
entrepreneurial behavior has also been investigated previously and found to have a significant 
correlation [81]  [10]  
 
4.4.3. The Influence of Economic Capabilities on Entrepreneurial Intentions 

Economic capability was found to have a significant effect on entrepreneurial intention. This was 
evidenced by a C.R value of 3.455, with a significant probability (p) of 0.000, exceeding the required 
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significance level of 0.05. The path coefficient was positively valued at 0.358, indicating that an increase 
in economic capability would lead to an increase in entrepreneurial intention. The analysis supported 
the research hypothesis (H3). The data analysis revealed that the variable "Economic Capability" 
significantly influenced consumers' "Entrepreneurial Intention," thus accepting the third hypothesis 
stating that Economic Capability affects Entrepreneurial Intention. The positive coefficient value in this 
analysis indicates that higher Economic Capability leads to a higher intention to engage in 
entrepreneurship. Several key factors explain this relationship. First, individuals with higher economic 
capabilities tend to have greater access to the initial capital required to start a business. They may 
possess sufficient financial resources to overcome the initial risks associated with entrepreneurship. 
Second, strong economic capabilities provide individuals with the flexibility to choose the business 
opportunities they wish to pursue, without relying too heavily on other jobs. This enables them to 
pursue their interests and passions in entrepreneurship. Finally, higher economic capabilities may also 
mean better access to additional education and training needed to become a successful entrepreneur. 
Therefore, there is a positive correlation between high economic capability and intention to engage in 
entrepreneurship, with strong economic capability often being a critical motivating factor for 
individuals to start their own businesses. 

Essentially, the economic capability of a public can be measured through several key factors, 
including the income levels of its residents or public members, their access to established market 
information, as well as their capability to acquire the knowledge and skills necessary to manage 
available resources into goods and services that contribute to economic development. Research 
conducted by [82] and  [83] indicates that income growth can effectively reduce poverty levels within 
a public, thereby significantly influencing the potential of entrepreneurs to increase their income. High-
quality education also serves as a crucial indicator of an entrepreneur's economic capability, while in the 
context of agriculture, marketing skills, management strategies, and the use of modern technology play 
vital roles in enhancing sales and, consequently, household welfare. Other studies, such as those 
conducted by [84]  demonstrate that socioeconomic capabilities can influence the adoption of 
management innovations within firms, which, in turn, can enhance company performance. Furthermore, 
the findings of this research support previous studies indicating that economic factors can also influence 
an individual's intention to engage in entrepreneurship, as found by  [85] 
 
4.4.4. The Influence of Economic Capability on Entrepreneurial Behavior   

The economic capability was found to significantly influence entrepreneurial behavior. This was 
evidenced by a C.R value of 6.283, with a significant probability (p) of 0.000, exceeding the required 
significance level of 0.05. The path coefficient was positively valued at 1.442, indicating that an increase 
in economic capability would enhance entrepreneurial behavior, while a decrease in economic capability 
would diminish entrepreneurial behavior. The analysis rejected the first research hypothesis (H4). The 
data analysis results indicate that the variable "Economic Capability" significantly influences 
"Entrepreneurial Behavior." Based on the analysis results, it can be concluded that the fourth 
hypothesis, stating that Economic Capability significantly affects Entrepreneurial Behavior, is accepted. 
The coefficient values show a positive trend, suggesting that higher Economic Capability enhances 
Entrepreneurial Behavior. This occurs because a strong economic capability provides individuals with 
the resources and flexibility needed to initiate, develop, and operate their own businesses. Individuals 
with higher economic capability have greater access to initial capital, enabling them to mitigate the 
initial risks associated with entrepreneurship. Additionally, they may have broader networks and access 
to mentors or other supportive resources that can assist them in their entrepreneurial journey. Good 
economic capability can also boost individuals' confidence to take risks and face challenges in the 
business world. Overall, high economic capability can be a primary driver for enhancing entrepreneurial 
behavior, as it enables individuals to pursue their business visions and ambitions more effectively. 
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The findings of this study support previous research that also found a significant relationship 
between economic capability and entrepreneurial growth (Naminse et al., 2016; Naminse et al., 2018). 
Thus, individuals with a high level of economic capability, which includes marketing skills, management 
strategies, and the use of modern technology to boost sales, can influence their intentions and behaviors 
towards entrepreneurship. 

 
4.4.5. The Influence of Socio-Cultural Capability on Entrepreneurial Intentions 

The socio-cultural capability was found to have a significant effect on Entrepreneurial Intentions. 
This was evidenced by a C.R. value of -2.274 and a significant probability (p) value of 0.023, which is 
smaller than the required significance level of 0.05. The path coefficient was negative at -0.164, 
indicating that an increase in socio-cultural capability would decrease Entrepreneurial Intentions. The 
analysis accepts the research hypothesis (H5). The data analysis results indicate that the socio-cultural 
capability variable has a significant effect on entrepreneurial intentions. Based on the analysis results, it 
can be concluded that the fifth hypothesis stating that socio-cultural capability significantly influences 
entrepreneurial intentions is accepted. The coefficient value shows a negative value, indicating that an 
increase in socio-cultural capability will decrease entrepreneurial intentions in the Timor Leste public.  

The higher socio-cultural capability of the public in Timor Leste, such as strong traditional values 
and social norms that value job stability and formal employment, may have a negative impact on the 
entrepreneurial intentions of the public. This is because in a culture that emphasizes job security and 
economic stability, individuals tend to prefer working in formal employment or seeking established jobs 
rather than starting their own businesses, which may be perceived as risky. Additionally, social norms 
that value loyalty to particular jobs can inhibit the willingness to pursue entrepreneurship, as it may be 
viewed as an unstable and uncertain endeavor. Therefore, despite having high socio-cultural capability, 
the entrepreneurial intentions of the public in Timor Leste may decrease due to these considerations and 
traditional, job-oriented values. 

Social and cultural competence are closely interconnected and constitute an important part of an 
individual's capability to achieve higher business goals. Both aspects play a role in influencing poverty 
alleviation strategies within society. Culture, as a heritage of knowledge, values, attitudes, and beliefs 
that evolve within groups of people over several generations, plays a significant role in shaping social 
interactions and how people communicate in society. Culture also influences how communities perceive 
poverty and efforts to alleviate it. On the other hand, social skills refer to the relationships and bonds 
between individuals, which include trust in relationships with various parties, including family, friends, 
government, public, and business partners. These social skills are crucial in the business decision-
making process, as they involve interactions with various parties that can provide the resources, 
information, and support needed for individual business growth. Thus, social and cultural competence 
has a significant impact on poverty and how efforts to alleviate it can be successfully carried out within a 
society. 

The influence of a nation's culture is a fundamental condition that affects every business intention 
[86] According to [52] combining the role of culture with entrepreneurship motivation, skills, and 
knowledge is crucial. [53] state that to start a new business, many factors influence entrepreneurial 
intentions such as desire, survival, and entrepreneurial experience, but culture varies from one country 
to another, meaning research is still unclear about the impact of culture on entrepreneurs' intentions. 
Therefore, each country has its own culture, values, norms, and beliefs that influence entrepreneurial 
intentions. The findings of this research then support previous studies on the significant influence of 
cultural social Capability on entrepreneurial intentions [55] 
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4.4.6. The Influence of Socio-Cultural Capabilities on Entrepreneurial Behavior  

Cultural social Capability are found to have a significant influence on entrepreneurial behavior. This 
is evidenced by the C.R value of -2.796 and a significant probability (p) of 0.005, which is lower than the 
required significant level of 0.05. The path coefficient is negative at -0.348, indicating that an increase in 
cultural social Capability will decrease entrepreneurial behavior. The analysis results support the 
research hypothesis (H6). 

Data analysis results show that the variable "Cultural Social Capability" has a significant influence 
on consumer entrepreneurial behavior, thus supporting the sixth hypothesis that Cultural Social 
Capability affect Entrepreneurial Behavior. The negative coefficient value in this analysis indicates that 
the higher the Cultural Social Capability of the East Timorese society, the lower their entrepreneurial 
behavior. This can occur if the cultural social Capability prioritize social norms that value job stability 
and formal sector employment over entrepreneurship. In a culture that emphasizes job security and 
dedication to specific work, individuals are reluctant to take risks in starting their own businesses, 
which are perceived as unstable. Additionally, strong social norms can pressure individuals to follow the 
mainstream and choose occupations considered more respected by society, such as government or large 
corporation jobs. Hence, despite having strong cultural social Capability, East Timorese society may be 
less inclined to entrepreneurship if their values and norms lean more towards formal employment and 
economic stability. 

These research findings further support a study on the relationship between organizational justice 
and outcomes in India, which found that trust partially mediates performance improvement [57] 
Therefore, cultural social Capability can influence entrepreneurial growth. Entrepreneurial cultural 
social Capability consist of social interactions, networking skills, cultural enhancement, and available 
opportunities. Chen et al. found that cultural social attributes positively influence entrepreneurial 
activities. The social-emotional competence of employees in American and South Korean companies was 
also evaluated using regression models, which showed that employees generally seek a balance between 
social competence and culture, tending to enhance their performance within the organization  [56] 
 
4.4.7. The Influence of Attitude on Entrepreneurial Intentions 

Attitude is found to have a significant influence on Entrepreneurial Intention. This is evidenced by a 
C.R value of 5.542 and a significant probability (p) of 0.000, which is lower than the required significant 
level of 0.05. The path coefficient is positive at 0.594, indicating that an increase in attitude will increase 
Entrepreneurial Intention, and conversely, if consumer perceptions of attitude decrease, it will decrease 
Entrepreneurial Intention. The analysis results accept the first research hypothesis (H7). 

The data analysis results indicate that the variable "Attitude" significantly affects entrepreneurial 
intention. Based on the analysis results, it can be concluded that the seventh hypothesis stating that 
attitude significantly influences entrepreneurial intention is accepted. The coefficient value shows a 
positive value, explaining that the higher an individual's attitude, the stronger their intention to engage 
in entrepreneurship. A positive attitude towards entrepreneurship, such as the courage to take risks, the 
drive to create opportunities, and belief in one's own Capability, can be a strong motivator for someone 
to have a high intention to engage in entrepreneurship. Individuals with a positive attitude towards 
entrepreneurship tend to see positive potential in entrepreneurship, such as opportunities for financial 
success, independence, and the development of innovative ideas. This positive attitude can also help 
them overcome obstacles and challenges they may face on their entrepreneurial journey. Therefore, the 
higher someone's positive attitude towards entrepreneurship, the greater their intention to start their 
own business and contribute to economic growth. 

Attitude is considered one of the determinants of intention. [87] defines it as "the extent to which a 
person has a favorable or unfavorable evaluation or appraisal of the behavior in question." This research 



1963 

 

 

Edelweiss Applied Science and Technology 
ISSN: 2576-8484 

Vol. 8, No. 6: 1944-1970, 2024 
DOI: 10.55214/25768484.v8i6.2364 
© 2024 by the authors; licensee Learning Gate 

 

shows that attitude has been proven to be an important factor in explaining entrepreneurial intention 
and supports previous research results where a significant relationship between attitude and 
entrepreneurial intention exists  [59] [70]  [61]. Specifically, Paço et al. (2011) identified that attitude, 
among other factors, actually plays the most important role in explaining entrepreneurial intention. To 
further explain,  [66] conducted research to investigate the influence of attitude on student 
entrepreneurial intention and found that attitude towards change, money, and entrepreneurship are 
indeed good predictors of entrepreneurial intention. In another study,   [64] explained that individual 
attitude aspects, such as the need for financial security, the importance of wealth, workload avoidance, 
and autonomy all significantly explain entrepreneurial intention. 
 
4.4.8. The Influence of Perceived Behavioral Control on Entrepreneurial Intentions 

Perceived behavioral control was found to have an insignificant effect on Entrepreneurial Intention. 
This is proven by the C.R value of 1.548 and the significant probability (p) of 0.122 which is greater 
than the required significance level of 0.05. The path coefficient is positive at 0.103, which indicates that 
if perceived behavioral control increases, behavioral intentions will increase. The results of the analysis 
reject the research hypothesis (H8). The results of data analysis show that the Perceived Behavioral 
Control variable does not have a significant influence on Entrepreneurial Intentions. Based on the 
results of the analysis, it can be concluded that the eighth hypothesis which states that Perceived 
Behavioral Control has a significant effect on Entrepreneurial Intentions is rejected. The coefficient 
value shows a positive value, so it can be explained that the higher the Perception of Behavioral Control, 
the greater the intention to become an entrepreneur. The higher a person's perception of behavioral 
control, the greater his or her intention to become an entrepreneur. Perceived behavioral control refers 
to individuals' beliefs about the extent to which they can control their own actions and decisions in 
achieving goals. Individuals who believe they have control over their actions tend to be more motivated 
to take initiative, including starting their own business. They feel that they can overcome obstacles and 
face challenges in an effective way, which is important in entrepreneurship. When someone has a strong 
perception of control over entrepreneurial behavior, they are more likely to have a high intention to 
undertake an entrepreneurial role. They feel confident that they can manage their business well, make 
the right decisions, and achieve success in entrepreneurship. Therefore, a high perception of behavioral 
control can be an important factor that drives a person's intention to become an entrepreneur. 

Perceived behavioral control does not have a significant influence on entrepreneurial intentions, 
indicating that individuals' beliefs about their capability to control their actions and decisions do not 
have a major impact on their desire to engage in entrepreneurship. This may be caused by other factors 
that are more dominant in forming entrepreneurial intentions, such as environmental factors, intrinsic 
motivation, or economic factors. Individuals may feel that, regardless of the extent to which they feel 
they have control over their actions, there are external factors that are more influential in determining 
the decision to pursue entrepreneurship. In this context, perceived behavioral control is not the main 
factor influencing entrepreneurial intentions, and other factors may be more dominant in shaping an 
individual's desire to undertake an entrepreneurial role. 

[88] defines perceived behavioral control as "the perceived ease or difficulty in carrying out a 
behavior". Many researchers have referred perceived behavioral control to “self-efficacy”, for example, 
[69], [66] [65], [64] just to name a few. Specifically, Sommer and Haug (2011) found that perceived 
behavioral control is the strongest predictor of entrepreneurial intention, where they refer perceived 
behavioral control to an important entrepreneurial resource in the entrepreneurial process. Thus, the 
results of previous research conflict with the results of this study. 
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4.4.9. The Influence of Subjective Norms on Entrepreneurial Intentions 
Subjective norms were found to have a significant effect on entrepreneurial intentions. This is 

proven by the C.R value of 5.894 and obtained a significant probability (p) of 0.000 which is greater than 
the required significance level of 0.05. The path coefficient is positive at 0.359, which indicates that if 
subjective norms increase, entrepreneurial intentions will increase. The results of the analysis accept the 
research hypothesis (H9). The results of data analysis show that the variable "Subjective Norms" has a 
significant influence on consumers' "Entrepreneurial Intentions", and thus, the ninth hypothesis which 
states that Subjective Norms influence Entrepreneurial Intentions can be accepted. The positive 
coefficient value in this analysis indicates that the higher the Subjective Norm, the higher the intention 
to become an entrepreneur. Subjective norms refer to individuals' perceptions of the extent to which 
important people in their lives (such as family, friends, or colleagues) support or encourage them to 
become entrepreneurs. When someone feels that their social environment provides support and 
approval for the idea of entrepreneurship, they tend to have a higher intention to take steps towards 
entrepreneurship. These positive feelings can motivate individuals to overcome the challenges and risks 
associated with entrepreneurship, because they feel supported by positive social norms towards such 
actions. Thus, strong subjective norms can be an important factor that increases a person's intention to 
become an entrepreneur, because they feel that this decision will receive support and acceptance from 
their social environment. Another antecedent of intention is a social factor called subjective norm, which 
refers to "perceived social pressure to perform or not perform a behavior"[88]. Past literature has 
shown supportive results on the influence between subjective norms and entrepreneurial intentions. For 
example, [61].confirmed that subjective norms are a significant predictor of entrepreneurial intention. 
Additionally, [64] also found that subjective norms are important in explaining entrepreneurial 
intentions. Similarly, [68] and [70] also obtained a positive relationship between subjective norms and 
entrepreneurial intention in their research. 
 
4.4.10. The influence of entrepreneurial intentions on entrepreneurial behavior 

Entrepreneurial intentions were found to have a significant effect on entrepreneurial behavior. This 
is proven by the C.R value of 3.016 and the significant probability (p) of 0.003 is greater than the 
required significance level, namely 0.05. The path coefficient is positive at 0.313, which indicates that if 
entrepreneurial intentions increase, entrepreneurial behavior will increase. The results of the analysis 
accept the research hypothesis (H10). The results of data analysis show that the entrepreneurial 
intention variable has a significant influence on entrepreneurial behavior. Based on the results of the 
analysis, it can be concluded that the tenth hypothesis which states that entrepreneurial intentions have 
a significant effect on entrepreneurial behavior is accepted. The coefficient value shows a positive value, 
so it can be explained that the higher the entrepreneurial behavior of the people of Timor Leste, the 
more entrepreneurial behavior will increase. This is because high entrepreneurial behavior creates an 
environment that supports an entrepreneurial culture. When many individuals in society are involved in 
entrepreneurship and show real action in starting and developing their own businesses, this can be a 
positive example for others around them. People who have strong entrepreneurial behavior tend to have 
greater access to resources, business networks, and business opportunities that can help other 
individuals start their own businesses. In addition, the more individuals involved in entrepreneurship, 
the more diverse and stronger the local business ecosystem will be, which in turn can encourage 
economic growth and job creation. Thus, the high level of entrepreneurial behavior in Timor Leste 
society can be a strong driver to encourage more people to engage in entrepreneurship and contribute 
to the country's economic development. 

Ajzen (1991) says that intentions should remain stable in the interval between judgment and 
observation of behavior. Over time, several factors may influence the stability of intentions; for example, 
intervening events or new information can change intentions. Additionally, along with actual behavioral 
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approaches, habitual behavioral patterns can lead to outcomes other than those intended.  However, 
Ajzen (1985) suggested that the predictive accuracy of models can apply to long-term predictions as 
well, if predictions are at the aggregate level and not at the individual level. Aggregate intentions are 
assumed to be more stable over time than individual intentions. The results of this study support 
previous research which shows that entrepreneurial intentions have a significant influence on 
entrepreneurial behavior [70] ; [52]  
 
4.4.11. The Influence of Entrepreneurial Behavior on Public Welfare 

Entrepreneurial behavior was found to have a significant effect on public welfare. This is proven by 
the C.R value of 8.612 and obtained a significant probability (p) of 0.000 which is greater than the 
required significance level of 0.05. The path coefficient is positive at 0.718, which indicates that if 
entrepreneurial behavior increases, it will improve public welfare. The results of the analysis accept the 
research hypothesis (H11). The results of data analysis show that the entrepreneurial behavior variable 
has a significant influence on public welfare. Based on the results of the analysis, it can be concluded that 
the eleventh hypothesis which states that entrepreneurial behavior has a significant effect on public 
welfare can be accepted. The coefficient value shows a positive value, so it can be explained that the 
higher the entrepreneurial behavior of the people of Timor Leste, the greater the welfare of the public. 
This happens because entrepreneurship has the potential to create new jobs, which in turn will reduce 
the unemployment rate in the country. With more employment opportunities, individuals' incomes 
increase, allowing them to meet their basic needs and improve their standard of living. Apart from that, 
entrepreneurship can also increase people's access to various necessary products and services, such as 
education, health and infrastructure. This can reduce social disparities and improve overall quality of 
life. Apart from the economic impact, entrepreneurship can also create innovation and renewal in 
various sectors, which can bring long-term benefits to society. Entrepreneurship can also motivate 
individuals to take initiative and responsibility for their own future, which can ultimately lead to 
improved psychological and social well-being. Thus, the higher the entrepreneurial behavior in Timor 
Leste society, the greater the potential for improving the welfare of society as a whole, both from an 
economic, social and psychological perspective. Entrepreneurship has been proven to have a significant 
role in improving public welfare in this research, as has been confirmed by previous research, including 
research by [8] A study by [71] revealed that the economic wealth of rural households can influence 
firewood consumption, with higher wealth having a negative impact on firewood consumption. The 
quality of farmer entrepreneurial growth is key in this context, because entrepreneurs play a role in 
providing services to the public. When entrepreneurs make positive contributions back to their 
communities, this can significantly improve the living conditions of entire communities, as highlighted 
by [89] which shows that public-based business practices can have a positive impact on improving 
living conditions in rural areas. Thus, entrepreneurship not only influences the individuals involved, but 
also has the potential to provide broad benefits to the public as a whole in improving societal welfare. 
 

5. Conclusions 
This study leads to a deeper understanding of the relationship between cent capabilities 

(educational, economic, and socio-cultural), the Theory of Planned Behavior (TPB) approach (attitudes, 
behavioral control, and subjective norms), entrepreneurial intentions, entrepreneurial behavior, and self- 
public welfare in Timor-Leste. Findings show that economic capabilities and sociocultural capabilities 
have a significant influence on entrepreneurial intentions and behavior, with strong economic 
capabilities providing the resources and flexibility necessary to start and develop a business, while 
sociocultural factors such as norms that value job stability Formal practices can inhibit entrepreneurial 
behavior. In addition, the findings also show that entrepreneurial intentions have a positive influence on 
entrepreneurial behavior, which in turn can improve public welfare through the creation of new jobs and 
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innovation. The theoretical implications of this study highlight the importance of considering the 
mediation of entrepreneurial behavior and intentions in understanding how factors such as sensibility 
and SDG approaches contribute to societal well-being, providing a foundation for the development of 
more holistic models in analyzing the phenomenon of entrepreneurship and development. -economic 
development in developing countries such as Timor-Leste 

The practical implication for the Timor Leste government from these findings is the need to adopt 
policies that support entrepreneurship development by strengthening the educational, economic and 
socio-cultural sectors. Governments can prioritize investment in education to improve the skills and 
knowledge of potential entrepreneurs and provide them with greater access to economic resources. In 
addition, the government can facilitate a conducive business environment by reducing bureaucracy, 
providing tax incentives, and expanding access to markets and capital. With these steps, the 
government can help drive sustainable economic growth, create new jobs, and improve the overall 
welfare of society 

This study makes an important contribution in explaining the factors that influence public welfare 
through an entrepreneurial perspective in Timor-Leste. The implications of the results of this research 
can be a valuable guide in formulating economic development and welfare policies, especially for 
countries with similar conditions. The research results can be used as a basis for designing more 
effective policies in improving public welfare through supporting entrepreneurship. This policy can 
focus on increasing educational, economic and socio-cultural aspects that contribute to entrepreneurial 
development. Next steps could involve further research across different sectors and contexts to 
understand the differences and similarities in the impact of entrepreneurial factors on societal well-
being. Additional studies can open new and deeper insights into the complex dynamics behind this 
relationship by using people's welfare measured subjectively, namely subjective well-being. The 
practical implications of this study involve the development of more specific intervention strategies. 
Practitioners and policy makers can use these findings to design programs that can improve 
entrepreneurial Capability, attitudes and subjective norms to support the growth of public welfare. 
 

Copyright:  
© 2024 by the authors. This article is an open access article distributed under the terms and conditions 
of the Creative Commons Attribution (CC BY) license (https://creativecommons.org/licenses/by/4.0/). 
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