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Abstract: This study investigates the relationship between social media engagement and the formation
of national identity among university students in the Kingdom of Saudi Arabia (KSA), with a specific
focus on the student population. Through an exploration of the extent of social media use, underlying
motivations, and their impact on various dimensions of national identity, this research provides valuable
insights into the perceptions and sense of belonging of young individuals in the digital era. We
conducted a descriptive and analytical survey, administering a questionnaire to a sample of 386 KSA
university students to ensure the generalizability of the findings within the student population. The
study reveals a noteworthy level of social media engagement among KSA university students, driven by
diverse motives encompassing cognitive, social, recreational, and educational aspects. Furthermore, it
highlights the positive influence of social media on the students' national identity, with statistically
significant correlations observed across cultural, emotional, social, and affiliative dimensions. The
findings indicate that KSA university students exhibit a sense of pride in Saudi history and traditions,
demonstrate respect for national symbols, and possess a stronger sense of national affiliation, potentially
influenced by their online engagement. Based on these findings, the study recommends the strategic
utilization of social media platforms to enhance support among KSA university students and Saudi
youth in general, particularly for matters pertaining to national issues. By actively promoting national
values, preserving cultural heritage, and cultivating a sense of belonging through social media,
institutions can effectively strengthen the national identity of the younger generation.

Keywords: Digital age, KSA Youth, National identity, Soctal media engagement, Social media, University students.

1. Introduction

Social media networks have revolutionized the way individuals and communities interact, creating
online spaces that facilitate rapid and unrestricted information flow. These platforms tap into the
fundamental human need for connection, fostering dialogue, collaboration, and relationship building. As
a result, social media has attracted a vast user base, including university students [17.

For university students, social media has become an integral part of their lives, serving as a primary
source of information and influencing various aspects of their daily routines. Platforms like Facebook
and X compete with traditional media outlets, providing easily digestible snippets of news and
information. Students themselves perceive social media as a valuable tool that enhances productivity,
knowledge acquisition, and learning efficiency. However, concerns arise regarding the potential impact
of the sheer volume and diverse formats of content on these platforms and their influence on student
perceptions and understanding [27].

Social media has embedded itself deeply into the fabric of university life. Although we still don’t
fully understand its long-term effects, both positive and negative, its pervasive presence and projected
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growth indicate that it will continue to significantly shape students’ time, attention, and even their
identity formation [37].

University students’ use of social media is believed to most influence aspects of identity. Identity
holds a significant place in an individual's life; it is the core of one's personality. Each individual has a
unique identity that differs from others, but they converge in a national identity. National identity
encompasses values, customs, traditions, social aspects, and broad cultural aspects. Identity is the
individual's fingerprint, which includes a set of ideas, emotions, and behaviors derived from early
childhood experiences stored in short-term memory [47].

Overall, university students use social media to shape and express their national identities, but we
still don’t fully understand the nuances of identity construction and the potential drawbacks of social
media usage. There is a need for a more comprehensive and nuanced understanding of the relationship
between social media and national identity among university students, which will be valuable for
researchers, educators, and policymakers seeking to understand and address the complexities of identity
construction in the digital age.

This study aims to investigate the influence of social media on national identity among female
university students in the Eastern Province of Saudi Arabia. National identity encompasses values,
customs, traditions, social aspects, and broader cultural dimensions. It is a fundamental aspect of an
individual's personality, representing their unique set of ideas, emotions, and behaviors derived from
early childhood experiences stored in their memory. Given the ever-growing influence of social media in
the lives of university students, it is crucial to examine the intersection between these digital spaces and
personal identity development. This exploration will shed light on whether social media strengthens or
shapes national identity, cultivates individual expression, or perhaps does both. The impact of social
media on one's sense of self'is undeniable and warrants a comprehensive investigation.

1.1. Research Objectives
The key objectives of this study are as follows:
e To quantify the prevalence of social media use among female university students in the Eastern
Province of Saudi Arabia.

e To explore the motivations behind female university students' use of social media.
e To investigate the dimensions of national identity among female university students.
e 2012

1.2. Research Significance

This study is significant for several reasons. First, it adds to the existing body of knowledge on the
influence of social media on national identity, specifically among female university students. As social
media continues to shape communication patterns and social interactions, understanding its impact on
identity formation is vital.

Secondly, this study focuses on a specific geographical region, the Eastern Province of Saudi Arabia,
providing insights into the experiences and perspectives of female university students within this
cultural context. By narrowing the scope, the study can provide context-specific findings that can
inform policies, interventions, and educational approaches tailored to this population.

Finally, this research addresses a gap in the literature by examining the dimensions of national
identity and their relationship with social media use. By investigating how social media affects national
identity formation, the study aims to uncover potential implications for cultural preservation, social
cohesion, and individual self-expression.

1.8. Research Questions
The study will address the following questions to guide the investigation: guide the investigation:
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e How prevalent is social media use among female university students in the Eastern Province of
Saudi Arabia?

e What are the motivations behind female university students' use of social media?
e  What are the dimensions of national identity among female university students?

e Is there a relationship between social media use and national identity formation among female
university students?

1.4. Hypotheses

The main hypothesis that there is a statistically significant relationship between university students’
use of social media and its impact on national identity.

This hypothesis gives rise to the following sub-hypotheses:

Q1: There is a significant relationship between university students’ use of social media and the
cultural dimension.

Q2: There is a significant relationship between university students’ use of social media and the
emotional dimension.

Q3: There is a significant relationship between university students” use of social media and the social
dimension.

Q4 There is a significant relationship between university students’ use of social media, belonging to
the nation, and respect for its symbols.

Q4: There is a significant relationship between university students’ use of social media and pride in
Saudi history and traditions.

1.5. Literature Review

Social media usage among university students has been the subject of several studies, exploring its
effects on various domains. For instance, Ibrahim and Al-Qahtani [57; Al-Zedjali, et al. [67 and Al-Shiti
[7] conducted a comprehensive study examining the effects of social media platform usage on
university students, exploring cognitive, psychological, social, religious, ethical, and political domains,
and their interplay with cultural identity and psychological security. Zhang [87] provides a unique
perspective on the role of social media in identity construction, but it does not explore the experiences of
university students from a broader range of countries or the potential negative aspects of social media
usage.

While their research provides a broad understanding of the effects of social media, it does not
specifically focus on the relationship between social media usage and national identity formation among
temale university students in the Eastern Province of Saudi Arabia.

Difterent cultural contexts have also studied the impact of social media on society. Al-Agami [9]
assessed social media's impact on society, highlighting various aspects such as exposure to sexual
content, challenges to family life, awareness of global developments, increased violence, detachment
from reality, and opinion formation on current issues. This study, however, does not specifically address
the role of social media in promoting national identity among university students or explore the
experiences of female university students in the Eastern Province of Saudi Arabia.

Existing research highlights the complex interplay between social media usage, demographic
factors, personality traits, motivations, and identity formation among university students. However,
there is a gap between female university students in the Eastern Province of Saudi Arabia and their
specific experiences with social media in relation to national identity.

Studies by Kircaburun, et al. [107]; Al-MoTawi [117] and Chen [127] suggest that specific platforms
and personality traits influence problematic social media use and identity crisis levels. Additionally,
Loépez-Gonzélez [137] points to a correlation between social networking site intensity and overall values
among young people.
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Cultural influences on social media use are also evident, with Kim, et al. [14] finding differences in
motivations between Korean and American students. Al-Haays [157] further emphasizes the diverse
online interactions and positive impacts on young personalities.

The broader context of media and identity formation is explored by Musaa'd [167] who highlights
the potential of local radio programs to foster national identity. Al-Nagdaat [177] examines the presence
of Arabs online and the internet's role in shaping identity and communication.

However, research by Zhang [87 and Al-Agami [97] focuses on different student populations and
identity performances, and explores identity construction in broader contexts without specifically
addressing university students or national identity.

1.6. The Problem of the Study

Social networking sites have become influential in today's technological landscape, with widespread
adoption and diverse applications. Understanding how students engage with these platforms, especially
in cross-cultural communication, is crucial. While social media offers positive aspects such as efficient
communication and breaking geographical barriers, it also presents challenges, particularly in relation
to identity, including national identity. University students heavily rely on social media for information,
finding it valuable for enhancing productivity, learning efficiency, and information intake. As social
media disseminates diverse information, it has the potential to influence students' perceptions and ideas,
impacting identity formation and promoting values like multiculturalism, freedom of expression, and
good citizenship in society [187.

This study aims to explore the influence of social media on national identity among female
university students in the Eastern Province of Saudi Arabia. This exploration will encompass several
key elements.

2. Theoretical Framework
2.1The Concept of National Identity

National identity refers to the collective sense of belonging, shared values, and cultural affiliations
that individuals associate with their nation [197. It encompasses the cultural, historical, and social
dimensions that shape an individual's identification and attachment to their country.

Social Identity Theory provides a relevant lens for understanding the dynamics at play in the
relationship between social media and national identity. According to this theory, individuals strive to
maintain a positive social identity by associating themselves with groups that enhance their self-esteem
and sense of belonging [207. Individuals have the opportunity to engage with national narratives,
symbols, and communities that reinforce their national identity on social media.

Prior research has demonstrated the role of social media in shaping national identity. For instance,
studies have shown that social media platforms can facilitate emotional connections and a sense of
belonging to one's nation [217]. They also provide a platform for individuals to express and reinforce
their cultural identity [227].

2.2 How Does National Identity Affect Individuals' Sense of Belonging?

National identity plays a significant role in shaping individuals' sense of belonging. It influences
how individuals perceive themselves in relation to their nation, as well as the extent to which they feel
connected and included within their national community. Several studies have explored the impact of
national identity on individuals' sense of belonging, shedding light on this complex relationship.

Research by Bilali, et al. [237] demonstrated that a strong national identity is positively associated
with a greater sense of belonging and social connectedness. When individuals identify strongly with
their nation, they tend to perceive themselves as part of a larger collective, which enhances their feelings
of attachment and belongingness.

Furthermore, studies have shown that national identity can provide individuals with a sense of
continuity and stability, contributing to their sense of belonging. Van Der Wert, et al. [247] found that a
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coherent and positive national identity fosters a sense of belonging by providing individuals with a
shared history, culture, and values that they can identify with and relate to.

On the other hand, conflicting or fragmented national identities can create challenges to individuals'
sense of belonging. Research by Reicher [257 highlighted that when individuals' national identities are
in tension or when they feel excluded or marginalized within their own nation, their sense of belonging
can be adversely affected.

Various factors, such as social and political contexts, cultural diversity and historical experiences,
can influence the relationship between national identity and individuals’ sense of belonging. For
instance, studies have shown that inclusive national narratives that recognize and value diversity can
promote a stronger sense of belonging among individuals from diverse backgrounds [267].

In conclusion, national identity significantly impacts individuals' sense of belonging. A strong and
coherent national identity can enhance feelings of attachment and social connectedness, while
conflicting or exclusionary national identities can undermine individuals' sense of belonging.
Understanding the complex dynamics between national identity and belonging allows us to further
explore strategies to promote inclusive national narrative and foster a sense of belonging for all
individuals within a nation.

3. Methodology

Study Design: The study utilized a survey method to gather information about the prevalence of
social media use, motivations for use, and national identity dimensions among university students. We
employed a correlational survey design to investigate the potential relationship between social media
use and national identity dimensions.

Sample: The participants in the study were university students from various colleges, universities,
and schools in Saudi Arabia. We selected a stratified random sample from the academic year 2023, which
included students from Imam Muhammad bin Saud Islamic University, stratified random sample was
chosen from the academic year 2023, including students from Imam King Abdulaziz University,
Muhammad bin Saud Islamic University, King Abdulaziz University, Princess Nourah bint
Abdulrahman University. These universities were selected to ensure a representative sample that
reflects the characteristics of the overall student population in Saudi Arabia. The sample included 386
male and female students.

Table 1.
Sample selection procedure.
Variable N %
The college Practical 162 42.0%
Theory 224 58.0%
Study stage Bachelor's 359 93.0%
Postgraduate studies 27 7.00%
Residence City 320 82.9%
Village 66 17.1%
Type Female students 205 53.10%
Students 181 46.90%

Table 1 illustrates the sample selection procedure, providing an overview of the distribution of
variables. The majority of participants were from the theoretical colleges (58%), pursuing bachelor's
degrees (93%) and residing in the city (82.9%), with a slightly higher representation of female students
(53.1%).

Questionnaire Development: The study developed the questionnaire based on relevant academic
literature and previous research findings related to social media use and national identity. The
questionnaire was designed to address established concepts and incorporate existing knowledge

Edelweiss Applied Science and Technology
ISSN: 2576-8484

Vol. 8, No. 8: 41-56, 2024

DOI: 10.55214/25768484.v813.1091

© 2024 by the authors; licensee Learning Gate



46

trameworks within the domain of the study. Feedback from specialized faculty members was obtained
through an expert evaluation process to refine the content and structure of the questionnaire.

Validity and Reliability: We employed a multi-pronged approach to ensure the validity of the
questionnaire o ensure the validity of the questionnaire, a multi-pronged approach was employed. The
questionnaire was reviewed by a group of specialized faculty members who provided feedback on its
content, structure, and relevance to the research objectives. We incorporated their suggestion to
enhance the questionnaires clarity, relevance, and appropriateness.

Internal consistency and validity were assessed using Pearson correlation coeflicients. We
calculated correlations between each individual questionnaire axis (e.g., degree of use of social media,
motives for using social media, dimensions of national identity) and the total score for the entire
questionnaire. The resulting correlation values were analyzed to evaluate the cohesion and reliability of
the instrument.

Table 2.
Pearson correlation coefficient for the questionnaire axes.

The hub The first | The second | The third Total
The first 1 0.040%* 0.031%% 0.016%%*
The second 1 0.001%% 0.020%*
The third 1 0.000%**
Total 1
Note: ** Correlation is significant at the 0.01 level (2-tailed).

Table 2 provides valuable insights into the internal consistency and validity of the questionnaire
using Pearson correlation coefficients.

The analysis reveals statistically significant positive correlation between each individual
questionnaire axis and the total score. This outcome, exceeding the established threshold of p < 0.05,
offers strong evidence for the validity of the study tool.

Moreover, we used Cronbach's alpha coefficient to confirm the questionnaire’s reliability, and the
results were as follows:

Table 3.

Cronbach’s alpha test for the reliability of the questionnaire.

The hub Number of paragraphs | Consistency
Degree of use of social media 3 0.656
Motives for using social media 8 0.629
Dimensions of national identity 24 0.910
Total 35 0.795

Table 3 clarifies that the study tool has a reliability of 0.795, which enhances confidence in the
results that the study can reach.

Data Analysis: The collected survey data were analyzed using appropriate statistical methods.
Descriptive statistics such as frequencies and percentages were calculated to examine the prevalence of
social media use, motivations for use, and national identity dimensions among the participants.

For the correlational analysis, Pearson correlation coefficients were computed to investigate the
relationship between social media use and national identity dimensions. The significance level (p-value)
was set at p < 0.05 to determine statistical significance.
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Table 4.
Degree of respondents’” use of social media.
Response
Phrase £ Not | SMA Standard
Always | Mostly | Sometimes | Scarcely use deviation
I have active accounts | N 261 93 14 14 4
on most social media | , 4.54 0.81
% 67.6 24.1 3.6 3.6 1
platforms
U 1al di N 205 123 37 19 2
se socla media ! 4321 | 0.87
regularly everyday % 53.1 31.9 9.6 4.9 0.5
Spend at least two | N 198 67 71 35 15
hours a day on social 4.026 | 1.18
o Y % | 51.3 17.4 18.4 910 | 8.90
media

Table 4 provides data on pervasive daily usage, diverse platform engagement (averaging 4.54 per
student), and high account verification rates, suggesting a focus on online identity and authenticity.
Notably, students dedicate an average of 4.03 hours daily to social media, highlighting the intensity of
their involvement.

4. Results
4.1The Main Social Media Platforms Utilized by KSA University Students

Table 5.

The most important sites.

Social media sites N %

X 171 44.30%
SnapChat 91 23.60%
Instagram 58 15.00%
Facebook 6 1.60%

The YouTube 19 4.90%

WhatsApp 27 7.00%
Other 14 3.60%
Total 386 100%

Table 5 explains the results that show X's dominance in Saudi Arabia can be attributed to its real-
time news and conversation platform. Young people flock to Snapchat for its engaging filters and
editing features, making it a close competitor. Instagram's focus on photos and visuals secures its
popularity, while WhatsApp and YouTube cater to communication and entertainment needs. Facebook's
decline might be due to changing user preferences and competition from other platforms.

Table 6 illustrates that a tapestry of motivations drives social media engagement among university
students in Saudi Arabia. Their primary reasons, with average scores exceeding 4, include staying
informed about local news (4.516), keeping up with global affairs (4.451), and unwinding with
entertainment and casual browsing (4.378). Social networks also play a role in maintaining social
connections (4.272) and seeking information from official sources like government agencies (4.119).
While educational benefits emerge as a moderate motivator (4.065), engaging in national discussions
takes a backseat with an average score of 3.093.
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Table 6.
Motives for using social media.
Phrase Always Mostly Sometimes Little Scarcely Average Stafldé.lrd
deviation
T -
Rely on social media to learn about global events N 207 o7 + 21 9 4.451 0.88
% 66.6 174 10.6 5.5 [0)
I3 ~ N —
Rely on social media to find out news related to the Kingdom of Saudi Arabia. N 219 106 20 d 2 4.516 0.74
% 63.5 27.5 6.7 1.8 0.5
Pay attention to following the official accounts of Saudi institutions (Such as the | N 194 92 71 10 19 4119 110
ministry of education, health, media, etc.) % 50.9 23.8 18.4 26 4.9 T ’
Engage in discussions about national issues on social media platforms })\I 59 ok 29 0 o4 3.093 1.40
%o 24.1 14 25.6 19.7 16.6
Make sure to get the most out of using social media })\I 157 199 5 56 18 3.886 1.17
Yo 40.7 25.9 19.4 9.3 4.7
Find out how friends and colleagues are doing through social networks. })\I 202 11 = 12 6 4.272 0.92
%o 52.3 28.8 14.2 3.1 1.6
. A . N 210 57 73 26 20 _
Social networks are useful in my studies. % 544 15 18.9 6 52 4.065 1.21
. - . . N 238 72 60 16 [0)
Use social networks for entertainment and to pass the time. % 617 T 15.50% i o 4.378 0.89
Table 7.
The cultural dimension of national identity.
Phrase Response Average | Standard
Strongly | OK | Neutra | Not Completely deviation
agree 1 agree disagree
Social networking sites helped me change my behavior to be a | N 132 118 58 68 10 3.762 1.17
good citizen. % 84.2 30.6 15 17.6 2.6
Social networking sites have shown me the importance of | N 246 106 24 6 4 4.513 0.77
putting the nation’s interests ahead of my personal interests. | % 63.7 27.5 6.2 1.6 1
Social networking sites have contributed to increasing my | N 151 94 65 58 18 3.782 1.23
knowledge of issues of identity, belonging ,and citizenship. % 39.1 244 16.8 15 4.7
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Table 7 shows a positive impact, particularly in the cultural dimension, with an overall average
score of 4.018. Students perceive social media as a tool for fostering national pride, with a strong
average score of 4.513 for the statement "putting the nation's interest ahead." The study further reveals
that students believe social media helps them gain knowledge about identity, belonging, and citizenship
(average: 3.782) and encourages positive behavior changes towards good citizenship (average: 3.762).

Table 8.
The emotional dimension of national identity.
Standard
Response Average .
deviation
Phrase Strongl Not | Completel
gLy OK | Neutral . p y
agree agree disagree

Social networking sites | N 342 36 6 2 0
make me feel that my 486 0.42
homeland is deep in| % 88.6 9.8 1.6 0.5 0 ' '
my heart.
Social media pushes me
to excel in my studies N 306 73 7 0 0
for the benefit of 4.77 0.45
myself, my family, and | o 79.3 189 | 1.8 0 0
my great country.
Social networks made | N 187 122 14 50 13
me feel emotionally

d t 4.08 1.15
connecte o my| 9% 48.4 31.6 3.6 18 3.4
homeland.
Social networks do not
undermine my N 196 92 50 37 11
confidlence in  my 4.10 1.12
homeland —and  my | o, | 508 |2ss| 13 9.6 2.8
connection to it.

Table 8 exhibits how social media weaves itself into the fabric of national identity for Saudi
university students, particularly on the emotional level. For Saudi university students, social media is
not just a virtual window to their homeland; it is a bridge to their hearts. Their overwhelming
consensus, reflected in an average score of 4.86, is that social networks make them feel "home deep in
their hearts." This sentiment echoes further, with strong agreement (average 4.08) that social media
fosters emotional ties to their homeland. Even though a smaller majority (74.6%) agree that social media
does not erode their existing confidence and connection, the overall picture points to a positive
emotional impact on national identity.
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Table 9.
Dimensions of belonging to the homeland and respecting national symbols.
Response
P Standard
Phrase Not | Completely | Average .
Strongly agree | Agree | Neutral . deviation
agree | disagree
. . . Three hundred
Social networking sites made me feel proud that N o 32 4 0 0
. fifty 4.89 0.33
[ am Saudi S
%0 90.7 8.3 1 0 0
[ highlight my Saudi identity when dealing with N 217 77 58 29 5 400 04
other foreigners, especially on social media sites. % 56.2 19.9 15 7.5 1.3 ' '
Social networking sites encourage me to show N 246 91 35 14 0 e 0.80
respect to all national symbols. % 63.7 23.6 9.1 3.6 0 ' '
Interested in learning about the biographies and N 188 84 55 54 5
lives of national symbols through social o 4.02 1.14
S % 48.7 21.8 14.2 14 1.3
networking sites.
Social networking sites motivated me to take N 175 81 70 53 7
: . . S 3.94 1.16
some national leaders as role models in my life. % 45.3 21 18.1 13.7 1.8
Social networking sites encourage me to N 250 62 61 13 0 440 0.87
participate continuously in national events. % 64.8 16.1 15.8 3.4 ' ’
Take an interest in following national issues N 139 74 114 52 7
. o 5 8.74 1.18
through social networking sites. % 36 19.2 29.5 13.5 1.8
[ discuss with my colleagues and professors N 139 95 88 53 11 . 15
solutions to some national problems. % 36 24.6 22.8 18.7 2.8 ' '
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Table 9 illustrates that for Saudi university students, social media isn't just a digital platform; it's a
tertile ground for cultivating national pride. The findings indicate a strong link between social media
use and belonging (average score: 4.18), with students expressing pride in their national identity online
and offline. "Feeling proud to be Saudi" dominates responses, receiving a perfect score of 4.896, and
students readily showcase their Saudi identity in online interactions (average: 4.22). The study further
delves into the impact on specific aspects of national identity, finding that social media encourages
respect for national symbols, participation in national events, and even interest in national discourse

(average: 3.74).

Table 10.
Arithmetic means and standard deviations for the social dimension items.
Response
Standard
Phrase Strongl Not Completel Average . L.
gy Agree | Neutral P Y &€ | deviation
agree agree disagree

[ participate in | N 220 61 72 27 6
volunteer work 419 106
of a national | % 57 15.8 18.7 7 1.6 ' '
nature
Social media | N 259 86 36 5 0
made me believe
in national unit 4.55 0.71

S A 67.1 22.3 9.3 1.3 0
as a basis for
progress
Social networks | N 210 61 64 46 5
do not undermine
national cohesion | 4.10 1.13

% 544 15.8 16.6 11.9 1.3

among members
of Saudi society

Table 10 reveals a remarkably positive sentiment, with an average score of 4.28 reflecting complete
agreement with the statements presented. Students firmly believe that national unity is key to progress
(average 4.55), readily engage in national volunteer work (average 4.19), and overwhelmingly disagree
with the notion that social media weakens national cohesion (average 4.10).

The responses of the study sample members were based on pride in Saudi history and its traditions,

as follows:
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Table 11.
Arithmetic means and standard deviations for items after pride in Saudi history and its traditions.
Response Standard
Phrase St 1 Not C letel Average L
rongly Agree | Neutral ° o¥np etely 5 deviation
agree agree disagree
Social networking sites motivated me to read Saudi K 194 62 57 65 8 505 |20
history. % 50.3 16.1 14.8 16.8 2.1 o ’
Social media sites show that Saudi values carry all the K 281 88 11 6 0 166 061
meanings of goodness and peace. % 72.8 22.8 2.8 1.6 0 ’ ’
Social media sites show that my Saudi traditions are of K 267 81 22 16 0 L5 078
great value. % 69.2 21 5.7 4.1 0 ’ ’
The sites made me feel proud of Saudi Arabia's political K 240 87 48 11 0
- 5 4.44 0.81
and social history. % 62.2 22.5 12.4 2.8 0
[ am keen to help organizations interested in Saudi K 213 71 75 18 9 10 105
identity by providing volunteer hours. % 55.2 18.4 19.4 4.7 2.3 ’ ’
. . . . 1
Social networking sites have contributed to my K St:O;]egey 96 68 18 0
appreciation of the role of historical figures in serving Str%)n ] 4.25 0.90
Saudi society. % gy 24.9 17.6 4.7 0
agree
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Table 11 shows that Saudi university students express strong pride in their history and traditions
through social media. The findings reveal a strong positive association, with an average score of 4.34
across statements related to pride in Saudi history and traditions. Students readily connect their values
to concepts like "goodness and peace" (average 4.66), though actively engaging with historical texts
through social media shows slightly less enthusiasm (average 3.95). This implies a firmly established
sense of identity that flourishes in the digital environment without facing any adverse eftects.

There is a statistically significant relationship between the use of social media and its impact on
national identity among KSA university students.

To measure this relationship, the Spearman correlation coefficient was used, and the results were as
tollows:

Table 12.
The relationship between the use of social media and dimensions of national identity.
Variable Cultural | Emotional | Belonging to the | Social | Pride in Saudi
dimension homeland  and history and
respecting Saudi
national symbols traditions
Use of | Correlation | 0.788%% 0.783%* 0.916%* 0.637** 0.872%%*
social indication 0.000 0.000 0.000 0.000 0.000
media
Note: ** Correlation is significant at the 0.01 level (2-tailed).

Table 12 explains how the analysis employed Pearson correlation coefficients to explore the
relationship between social media use and each dimension of national identity among KSA university
students. The findings reveal statistically significant associations at the p<0.00 level for all dimensions,
demonstrating a strong connection between online behavior and various aspects of national identity.
Notably, all Spearman correlation coefticients were positive, confirming the hypothesis of a positive
relationship between social media engagement and national identity. However, it is worth noting that
the correlation coefticient for the social dimension was moderate compared to the others, suggesting a
slightly weaker but still significant link.

This analysis provides strong evidence for the validity of the initial hypothesis, highlighting the
influence of social media on the multiple facets of national identity among university students. Further
investigation could delve deeper into the specific nature and strength of these relationships for each
dimension, potentially revealing nuanced influences of different social media platforms and
functionalities on various aspects of national identity.

5. Discussion

This study investigated the extent of social media use and its impact on national identity among
KSA University students in Saudi Arabia. The findings reveal a remarkably high degree of engagement,
with participants spending at least two hours daily on social media platforms and maintaining active
accounts on most platforms. These results align with current trends highlighting the ubiquitous
presence of social media in the lives of young people, particularly university students, due to its diverse
benefits in both personal and professional domains. This aligns with Al-Haays' research on the
integration of online interaction into university student lifestyles, facilitated by mobile phone
accessibility [157].

The study further explores the multifaceted motivations behind students' social media engagement.
These motives range from following local and global news to engaging with national issues and
leveraging the platform's academic, social, and entertainment benefits. This diversity reflects the
inherent adaptability of social media, catering to various needs and offering a spectrum of opportunities
for diverse user categories. These findings resonate with Kim et al.'s study, which identified differences
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in social media motivations between American and Korean university students [147]. Additionally, Al-
Haays' research aligns with these results, highlighting Omani youth's reliance on Iacebook for
communication, diverse content, intercultural interaction, and the positive impact of social interaction
on personality development.

Most notably, the study demonstrates the positive influence of social media on various dimensions
of national identity among KSA university students. Responses ranged from "completely agree" to
"agree," with the emotional dimension scoring the highest (4.455), followed by pride in Saudi history
and traditions (4.344), the social dimension (4.283), belonging to the homeland and respect for national
symbols (4.187), and lastly, the cultural dimension (4.018). We can attribute these findings to the
students’ awareness of national identity in its various forms, their connection to Saudi social, cultural,
and emotional values, and their sense of pride in their historical and cultural heritage.

Furthermore, the study reveals a strong correlation between social media use and the dimensions of
national identity. The consistent engagement with social media platforms contributes to the
development of national identity, as evident in the students' motivations for using them. These
motivations include following national events and issues, leveraging positive aspects of the platforms,
and engaging with content representing official institutions within the Kingdom. This may be partly
due to the emphasis on official social media presence by various national institutions in Saudi Arabia,
providing accurate information and news directly from the source. This approach has the potential to
strengthen national identity, particularly in aspects related to societal values, history, and belonging to
the homeland. These results align with previous findings by Al-Shiti who identified a correlation
between intensity of social media use and values among young people, particularly in acquiring and
maintaining social and cognitive values, as well as religious identity [77]. Additionally, Ibrahim and Al-
Qahtani [57] study partially aligns with these findings, with religious, moral, cognitive, and political
effects listed as the most positive outcomes of social media use, followed by psychological and social
implications [5]. Musaa'd's research further supports the notion that social networks aid in
strengthening national identity [167].

In conclusion, this study provides compelling evidence for a high degree of social media engagement
among KSA university students and its subsequent positive influence on various dimensions of national
identity. The diverse motivations behind social media use and the strong correlation between
engagement and identity development highlight the complex yet significant role these platforms play in
shaping the experiences and perceptions of young people in Saudi Arabia. Further research could delve
deeper into the specific functionalities and content preferences within social media that contribute to
individual dimensions of national identity, enriching our understanding of this dynamic relationship.

6. Conclusion

This study highlights the high social media engagement among university students in Saudi Arabia.
It reveals a vibrant digital landscape where these students actively navigate multiple platforms,
investing more than two hours of their day. However, their motivations stretch far beyond mere
amusement, encompassing a diverse array of driving forces.

Remarkably, social media emerges as a powerful catalyst for fortifying their national identity. It acts
as a conduit, fostering emotional connections that transcend virtual boundaries. It ignites a profound
sense of pride in Saudi history, solidifies social bonds, instills reverence for national symbols, and
nurtures cultural awareness.

These findings seamlessly align with the tenets of Social Identity Theory, underscoring the
remarkable potential of social media platforms in shaping and bolstering social identity formation. It
serves as a digital arena where individuals find belonging, intertwining their personal narratives with
the collective tapestry of their nation.

The implications of this study are far-reaching. Recognizing the positive role social media plays in
cultivating national identity, policymakers and educators can harness its power to further promote
cultural appreciation and unity. By fostering responsible digital engagement, we can unlock the

Edelweiss Applied Science and Technology
ISSN: 2576-8484

Vol. 8, No. 8: 41-56, 2024

DOI: 10.55214/25768484.v813.1091

© 2024 by the authors; licensee Learning Gate



55

transformative potential of these platforms, empowering the next generation of Saudi Arabian students
to forge stronger connections with their national heritage while embracing the global community.
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