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Abstract: The purpose of this study to analyze the behavior of investors in making financial 
investments in Indonesia. Although the overall financial literacy level in Indonesia has increased, 
individuals with higher levels of financial literacy tend to make more rational investment decisions. 
Being well-literate can be interpreted as the personal ability to understand and create financial concepts. 
However, some individuals still need help understanding investment products and services in Indonesia. 
This is due to the fact that there are still individuals who invest in illegal products. This study focuses 
on four biases: overconfidence bias, optimism bias, herding effect, and flexing, using quantitative 
analysis. The decision to invest is influenced by the thoughts of each investor and their optimistic 
behavior in seeking the highest return on their investment. This study used primary data with 
descriptive quantitative analysis. The number of respondents used in the overall research was 400, with 
criteria for investment products. The result of this study shows that the variable of overconfidence, 
optimism, and flexing affects the behavior of financial investment decisions. However, the variable bias 
herding effect does not affect the behavior of financial investment decisions. In conclusion, investors 
should be more cautious in making investment decisions by paying attention to the variables of 
overconfidence, optimism, herding effect, and flexing social media in Indonesia. 

Keywords: Flexing, Investment, Herding effect, Optimism, Overconfidence. 

 
1. Introduction  

Nowadays, the decisions to invest have increased by individuals. According to Teare [1], the 
average investment decision of up to $4 million in a start-up is one of the investment products. As 
everyone knows, many factors affect the investor. Based on external factors, there are macroeconomic 
factors and microeconomic factors that can influence investment decisions. Meanwhile, based on 
internal factors, the decision to invest is influenced by the thoughts of each investor and optimistic 
behavior to get the highest return on their investment [2]. On the other hand, investors have the 
highest opportunity to play out in the stock markets because of their preferences on risk and return. It is 
because the preferences to invest still differ from individual to individual and country to country.  

In America, the preferences of individuals still believe in real estate or gold, especially for long-term 
investment [3]. The belief is that long-term investment has the highest security during economic 
uncertainty, especially on the high demand for gold increases [4]. The preferences in America differ 
with Asian countries because of different economic conditions. In previous research from Widyastuti in 
Imron et al. [5], psychological factors can influence investment decisions. The Psychological principles 
of investment decisions affect the preference for investment products. Another study conducted by 
Kahneman [6] explains that the way of thinking of individuals as humans are divided into three types, 
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(i) decisions by considering risk, (ii) intuitive perception, and (iii) analytical way of thinking. Investment 
decisions have a side of rationality, emotions, and irrationality.  

The theory by Kahneman and Tversky [7] also proves that individual irrational behavior and 
emotional involvement affect the country's stock market movements and finance. Based on the many 
kinds of literature, irrational individual viewpoints affect investment biases. In line with Imron [8], 
psychological factors affect positive and negative impacts. The negative impact influence from 
psychological factors is the rational concept of investors having deviations in behavioral biases socially, 
cognitively, and emotionally. Related to investment bias on risk-taking profiles has been conducted [9], 
[10], [11]. There is a psychological bias in the behavior of economic actors and the lack of rational 
investment models in explaining the return of stock market trades [12]. Some Individual investors 
consistently face poor performance due to a lack of theoretical understanding of the stock market and 
behavioral biases [13]. Investment biases include optimism and overconfidence.  

Odean [14] argues that overconfident investors impact the markets to react to less rational investor 
information. Generational bias theory fits perfectly with previous research showing the role of 
generational influence in educational choices  [15] and work behavior [16]. On the other hand, 
investment decisions are influenced by generational groups. Generational group differences prove 
differences in preferences, either for saving or choosing pension funds [17]. In the millennial 
generation, the decision to invest is influenced by the surrounding environment, such as the herding 
effect. In previous research conducted by Dickason and Ferreira [18], the choice of millennials to invest 
is influenced by certain ethnicities. In addition to the herding effect, the desire to show financial 
capabilities through social media can also encourage discriminatory behavior in investing.  

Bias behaviors in investment are also indicated in Indonesia. Although, in general, the financial 
literacy level in Indonesia has increased [19]. With the highest financial literacy has the highest 
rationality. Being well-literate can be interpreted as the personal ability to understand and create 
financial concepts [20]. Based on press release data from KSEI, the distribution of domestic investors in 
Indonesia is spread by 71.87% in Java. The distribution of Single Investor Identification (SID) in Java 
Island is divided into three parts, (i) East Java, (ii) Central Java, and (iii) West Java. However, some 
individuals need help understanding investment products and services in Indonesia. Thus, there are 
individuals still invested in illegal products. Financial literacy positively affects the ability to detect 
investment fraud. This well-literary phenomenon in Indonesia indicates an anomaly in the decision to 
invest illegally or by prioritizing discriminatory behavior.  

Therefore, it is crucial to study the effects of biased behaviors on stock market performances [21], 
[22]. Investors with discriminatory behavior tend to experience greater risk [23]. This research will 
focus on four biases, overconfidence bias, optimism bias, herding effect, and flexing on social media. 
Therefore, this study aims to analyze the behavior of investors in making financial investments so that 
in the future, investors can be more careful in making investment decisions that will be carried out by 
paying attention to the variables of overconfidence, optimism, herding effect, and flexing social media in 
Indonesia. This study used primary data with descriptive quantitative analysis. The number of 
respondents used in the overall research was 400, with criteria for investment products. The data 
collection results were analyzed to determine the impact of discriminatory behavior on the investment 
decisions of Indonesian. Not only quantitative analysis, this study also describes the results of 
descriptive analysis to determine the characteristics of respondents. 

This paper is structured as follows. Section 2 presents the literature review and previous studies 
about the investment decision and the factors that affect it. Section 3 explained the methodology and the 
characteristics of respondents. Meanwhile, section 4 is about the results and discussion, and section 5 is 
about the conclusions. 
 

2. Literature Review 
Over two decades, rapid developments have impacted decision-making to invest in the hope of 

maximum profits. Investments in financial assets are divided into two: direct investment and indirect 
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investment. Direct investment means that the owner can determine the wisdom that affects his 
investment by owning securities or shares and managing them himself. Meanwhile, investment is 
indirectly defined as the management of securities represented by an institution that processes the 
investments of the holders of these securities [24]. The decision of an individual to invest, one of which 
can be influenced by financial literacy. Financial literacy can be defined as knowledge of a concept, fact, 
principle, or technological tool to manage money. 

In investment decisions, financial behavior is essential for an investor because financial behavior is a 
basic approach. To make investment decisions, investors minimize the investment risks. So, Investors 
need attention to know the macro and micro conditions to get a high return. In this case, macro 
conditions include income, interest rates, and inflation. At the same time, the micro condition is related 
to the liquidity of an enterprise. The behavior of each individual is dynamic, constantly evolving with 
the times and the behavior of individuals around him. It can have an impact on biased decision-making. 
In this study, the decision to invest is indicated to be biased in Indonesia. This discriminatory behavior 
is classified based on three behaviors, namely overconfidence, optimism, herding effect, and the ability to 
flex on social media. 
 
2.1. Overconfidence 

Overconfidence is a state in which people tend to think they are better than they are [25]. 
Overconfident investors affect high investment [26]. According to Wulandari and Iramani [27], by the 
time the investor has succeeded and is comfortable with the investment, the level of investor confidence 
will increase to make investments in the future. The negative impact of being too confident in making 
investment decisions is that losses are not calculated. Based on psychological concepts, confident 
behavior is often associated with bad luck in investors in the money market [28]. Not only 
overconfidence in behavior but decision-making bias is also associated with an optimistic attitude.  
H1 : Overconfidence has a positive and significant effect on Investment Decision Behavior 
 
2.2. Optimism 

Investors make profits as expected to be more optimistic in making investments, so they believe 
that the situation in the future will improve and encourage investors to be more courageous to invest in 
uncertain times [29]. Previous research from Magnuson [30] shows that investors who profit from a 
company based on their expectations will invest in it the following year and vice versa. External factors 
can influence the decisions to invest. Herding occurs when decision-making carried out by a person 
follows the decisions of others [23]. This theory is strengthened in research conducted by Nugraha 
[31]; herding is a form of irrational behavior when they make decisions not based on the economic 
fundamentals of risky assets but based on other investors.  
H2 : Optimism has a Positive and Significant effect on Investment Decision Behavior 

 
2.3. Herding Effect and Flexing Behavior 

Based on psychological theory, several generations' classifications can impact decision-making [32]. 
One of the generations that tends to have the most significant influence is the millennial generation. 
Millennials tend to buy or sell stocks when other millennials also buy or sell the same stock. This 
phenomenon can further be categorized as generational bias [33]. This behavior related to new online 
digital media is widely associated with the development of the Internet [34]. If previously, media was 
known in physical forms, such as newspapers, radio, television, billboards, and others. Many companies 
use digital media to improve their branding [35] due to the ease of reaching consumers to dialogue and 
influence themass [36]. New online digital media into four marketing communication channels: email, 
mobile phone, social media, and websites. This behavior is also one of the negative impacts of 
technology, information, and communication development.  

Herding occurs when an individual's decision-making is influenced by the decisions of others [23]. 
This theory is supported by Nugraha [31] research, which claims that herding is a type of irrational 
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behavior that investors exhibit when they make decisions based not on the economic fundamentals of 
risky assets, but on decisions made by other investors. According to Virigineni and Bhaskara [37], the 
herding effect occurs when a group of investors makes investment decisions based on specific pieces of 
information that trumps other information, such as news or financial reports. Investors are concerned 
about how others perceive their investment decisions.  

Flexing is another bias behavior. Flexing is associated with flaunting all material possessions and 
wealth. Flexing in economics is similar to conspicuous consumption, or spending money on luxury 
goods and services to demonstrate economic status or strength. Furthermore, this way of life is 
associated with hedonistic impulses, which are also underlying causes of flexing behavior [38]. 
H3 : Herding has a positive and significant effect on Investment Decision Behavior 
H4 : Flexing Behavior in Social Media has a positive and significant effect on Investment Decision Behavior 
 

 
Figure 1.  
Research model. 

 

3. Research Method 
3.1. Sample 

This study used descriptive quantitative with primary data from random sampling. Krejie and 
Morgan in Khan et al. [39] convey that a large population is inaccessible due to time and budget 
constraints. According to the authors, with the increase in the population, the sample size increases at 
an increasingly decreasing rate. As the population grows above 1 million, the sample size becomes 
constant at 384 (at a confidence interval of 95%). In this survey, the sample used as research 
respondents were 400 respondents who filled out the questionnaire using a Likert scale. 

 
3.2. Data Collection 

Structured questionnaires that are distributed to respondents via Google Forms, email, or other 
electronic media will be used in this quantitative research's method of data collection. Both primary and 
secondary data were used to gather the information. When it comes to primary data, questionnaire 
responses with Likert scale responses were gathered, whereas secondary data was sourced from 
scholarly publications and online sources. 

Following the methodology of earlier research, the statements on each variable in the questionnaire 
have a different number. There are a total of six statements in the investment decision behavior 
indicators (Y), seven statements in the Overconfidence Measurement Indicators (X1), nine statements in 
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the optimism measurement indicator (X2), five measurement indicators for the herding effect (X3), and a 
total of six statements from the Social Media Flexing measurement indicators (X4) 

Pre-testing was done to determine whether the used questionnaire was feasible before the full data 
collection for the study was done. 
 
3.3. Measurement 

The variables in this study were chosen based on the literature and the formulation of the problems. 
The following variables were used in this study: 

 
Table 1.  
The definition of variables. 

Variable Operational definition Measurement item Sources 
Overconfidence 
(X1) 

Overconfidence is a belief 
based on one's intuition and 
judgment that the 
information he has is more 
precise than the actual 
situation (Pompian, 2012) 

1. Have confidence in the 
success of his investment 
plan. 

2. Have performance in 
making better financial 
investments than other 
investors. 

3. Have confidence that the 
results of his analysis in 
making financial 
investments are very 
appropriate. 

4. It tends to prioritize micro 
condition analysis related 
to company fundamentals 
and pay less attention to 
macro conditions in making 
investment decisions. 

[40] 
 
 

Optimism (X2) Optimism is a behavioral 
bias that occurs when a 
person believes that 
investment decisions made 
will be more successful than 
other investors (Baker & 
Ricciardi, 2014). 

1. Have confidence in 
obtaining a higher return 
on financial investment 
than other investors. 

2. Have confidence that the 
financial investments will 
be more successful than 
other investors. 

3. Pay attention to changes in 
macro and micro economic 
conditions (about revenue, 
interest rates, inflation, and 
company liquidity) when 
deciding to invest in a 
company. 

[40] 

Herding effect 
(X3) 
 

Herding is a behavioral bias 
that occurs when investment 
decision-making follows the 
decisions of other investors 
(Baker & Ricciardi, 2014) 

1. Easily influenced by 
decisions taken by other 
investors. 

2. Believing that decisions 
taken by other investors 

[40] 
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Variable Operational definition Measurement item Sources 
are always right. 

Flexing 
behavior in 
social media 
(X4) 

Flexing is related to 
showing off all material 
possessions and wealth. In 
economics, flexing is similar 
to conspicuous consumption 
or using money to buy 
luxury goods and services to 
show economic status or 
strength. 

1. Have interaction with 
social media. 

2. Have faith in one of the 
characters. 

[40], 
[41] 

Investment 
decision 
behavior (Y) 

Investment decision 
behavior is a tendency to 
make investment decisions 
that are influenced by 
information and knowledge 
from investors, which leads 
to rational or irrational 
attitudes of investors 
towards investment 
decisions taken, which can 
be seen based on 
psychological, personal, social, 
cultural, and beliefs 
(Christanti & Mahastanti, 
2011) 

1. Have knowledge, especially 
about financial investment 

2. Have a vision in making 
financial investments to 
achieve life goals 

3. Able to analyze before 
investing in economic 
conditions in terms of 
macro and micro. 

 
 

[40] 

Note:  The data were analyzed with the Partial Least Square (PLS) after passing the validity and reliability test stages. 

 

4. Results 
4.1. Characteristics of Respondents  

Based on the data, the characteristics of respondents in this research have many categories. Based on 
age categories, most respondents are at the productive age, which is 15-64 years, with the most number 
aged 17-25 years. Regarding education level, most respondents had a diploma and bachelor's degree, as 
many as 76,75% or 307 people. The lowest level of education owned by respondents was senior high 
schools, with as much as 20.25% or 81 people.  

So, based on the level of education, can affect preferences to invest directly or indirectly in their 
income. Respondent income data shows that the majority are in the category of Rp. 500,000 – Rp. 
2,999,000. The next highest income, Rp. 3,000,000 – Rp. 5,999,000, Rp. 6,000,000 – Rp. 9,900,000. The 
highest income category was more than Fifteen million as many as three respondents. However, their 
income is calculated from their main job.  

Based on the data, respondents depended on the main work and invested in various products. The 
types of investments that many respondents choose are savings, stocks, mutual funds, bonds, gold, to 
property such as land. 
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Table 2.  
Type of product investments. 

No. Type of investments Total 
1. Savings 350 
2. Stock 107 
3. Gold 56 
4. Land property 19 
5. Fund 14 
6. Building property 14 
7. Bond 1 
8. Sukuk 1 

 
The most investment products owned by respondents were savings, as many as 350 respondents. 

The second most significant type of investment product is stocks, with as many as 107 respondents. 
Furthermore, the best type of investment product is gold. The types of investment products that 
respondents have the least are bonds and sukuk. However, some respondents have invested in more 
than one product. Based on various types of investment products owned by respondents. Most 
respondents who invest are still relatively new investors, which is 0-1 year. The next most investment 
duration is 1-3 years, 4-7 years, and more than seven years. As investors, respondents in this research 
get knowledge from various ways, especially information from social media. So, social media is not only 
used for entertainment but also to educate. 

Based on data, the total respondents that only one respondent does not have social media. In 
contrast to other respondents who have more than five social media accounts. The types of social media 
used by respondents vary, namely (i) Facebook, (ii) Instagram, (iii) Youtube, (iv) Tiktok, (v) Twitter, (vi) 
Line. Most respondents use social media for 5 hours or more, 3-4 hours, and 1-2 hours. 
 
4.2. Data Analysis 

The first test carried out is the outer model by going through three stages, namely the convergent 
validity test, discriminant validity test, and reliability test.  

The outer model testing that has been carried out will produce outer loading as a form of 
convergent validity test that has been carried out. According to Haji et al. [42], an attempt to assess the 
validity of convergence is to have a value of more than 0.5. The value in each variable shows a value of 
more than 0.5. It shows that the variables and items are categorized as valid and highly correlated. In 
addition to the convergent validity test, the next test will be carried out is the discriminant validity test. 
Meanwhile, the reliability test can be known at the composite reliability value showing more than 0.5 so 
that it can be said to be valid. Internal model testing aims to ensure that the structural model built is 
robust and accurate through three events: looking at R Square, Q square, and Goodness of Fit [43].  

The value of R Square is 0.510. It shows that the influence of the variables used in the study is 50%, 
and the rest is influenced by other variables not contained in the study. Hypothesis testing can be done 
by paying attention to t-statistical and probability values. The alpha value used is 5%. Meanwhile, the 
accepted and rejected criteria for the hypothesis test are Ha accepted and H0 rejected, provided that the 
value of Ha shows a number less than 0.05. 
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Figure 2.  
Outer model test results. 

 
Table 3.  
Estimation result. 

  Original sample (O) T statistics (|O/STDEV|) P values 

H1 X1 → Y 0.362 5.409 0.000 

H2 X2 → Y 0.324 4.878 0.000 

H3 X3 → Y -0.060 1.080 0.280 

H4 X4 → Y 0.164 2.839 0.005 

 
4.3. Hypothesis Test 

Based on the data provided in Tables 3, it is known that H1, H2, and H4 are approved because they 
fulfill statistical criteria with p-values ≤0.05. However, H3 is rejected because they do not match the 
requirements.  
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5. Discussion 
5.1. The Effect of Overconfidence on the Investment Decision Behavior 

H0 is rejected because the p-value shows 0.000, which means less than 0.5, and the original sample 
value is 0.362, showing the relationship positively. So, the behavior of Overconfidence indicates a 
positive influence on the investment decision. Overconfidence is one of the behaviors that play a role in 
the investment decision-making of the people of East Java. This result detects the presence of 
overconfident behavior in investment activities because they are too confident in their ability to identify 
a potential investment option and feel that the analysis and predictions are correct. However, on the 
other hand, this activity is irrational in economics.  

This means that investors often base their decisions on their perceived ability to predict market 
movements and their own knowledge or expertise. Overconfident investors may overestimate the 
accuracy of their predictions, leading them to take on more risk or make hasty investment decisions 
without fully considering potential downsides. In line with Umairoh's [44] research, the overconfidence 
variable affects investment decisions significantly. Pompian in Imron et al. [8], another symptom of 
investor overconfidence is to make excessive transactions because they think the decision is correct 
without heeding the risks. The overconfidence behavior is contrary to the heuristic theory, which states 
that individuals who act irrationally will have excessive self-confidence. Meli [45]; Wulandari and 
Iraman [27] research results show that Overconfidence does not affect investment decisions. 
 
5.2. The Effect of Optimistic on the Investment Decision Behavior 

H0 is rejected because the p-value shows 0.000, which means less than 0.5, and the original sample 
value is 0.324, showing the relationship positively. It means the optimism factor to invest makes it more 
successful than others. In this study, optimism bias (X2) has a significant positive effect on investment 
decisions (Y); this can be seen that the average investor who has earned the profit as expected will be 
more confident and more courageous in the future.  

Investors who have experienced profitable results in the past tend to develop a positive outlook on 
future investments, which increases their confidence and willingness to take risks. This optimism can 
lead to more aggressive investment behavior as these investors expect similar or better returns in the 
future. However, while optimism can drive market participation and economic growth, it can also lead to 
excessive risk taking, particularly if the optimism is unwarranted. The influence of optimism bias is not 
only limited to investment activities but also has an important influence on micro and macroeconomic 
activities. At the micro level, optimism bias influences individual behaviors; in this case, the 
psychological investor can become more optimistic after having experienced getting a return on 
previous investments. Meanwhile, at the macro level, the optimism bias increases the intensity t of 
investment and takes higher risks. It means that when the intensity and amount of investment increase, 
the demand will increase more than the supply. 

In a previous study conducted by Usman (2020) in Magnuson [30], optimism significantly 
influences investment decisions. The results of this study and some of the studies already mentioned are 
the phenomenon of animal spirits, understood as irrational behavior possessed by investors. Animal 
spirits are self-gratification of optimism and pessimism towards economic conditions that affect the level 
of investment. The overconfidence bias and optimism bias have different goals. Based on Khan et al. 
[39]; Ullah et al. [46], when investors have an overconfidence bias, they think the result of their 
investment will be correct. Nevertheless, when the investors have an optimism bias conducted by 
knowledge and experience, they think the return on investment has been taken.  
 
5.3. The Effect of Herding Effect on the Investment Decision Behavior 

H0 is accepted because the p-value indicates 0.280, which means more than 0.5, and the original 
sample value is -0.060, so the hypothesis is rejected. It means the herding effect or irrational behaviors 
can not affect investment decisions. In this study, the herding effect (X3) did not affect the behaviors of 
financial investment decisions (Y). This study is related to the improving level of financial literacy in 
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Indonesia; with the increase in the financial literacy index, investors will be more careful in making 
decisions. People with higher levels of financial literacy tend to make independent, well-informed 
decisions rather than simply following the crowd. The absence of herding suggests that investors have 
confidence in their own analysis and are less likely to be swayed by market rumors or trends driven by 
collective action. This finding is particularly important in developing markets such as Indonesia, where 
financial literacy initiatives appear to be having a positive impact on investor behavior. 

The results of this study are strengthened by previous research conducted by Usman [47]; 
Kornitasari et al. [48] the results show that herding does not affect individual decisions in investing, 
especially stock. It is because the investors have studied before making a decision. Khalid et al. [49] 
herding does not affect investment decisions. Herding encourages investors to imitate the steps taken by 
others even if there is a possibility that the other person is making inappropriate investment decisions. 
It happens if investors in investing are only limited to following the trend or not on their wishes and 
awareness. However, because most investors today have studied investing and are better aware of 
investment, the influence of herding in making investment decisions is decreasing. 
 
5.4. The Effect of Flexing on the Investment Decision Behavior 

H0 is rejected because the p-value shows 0.005, meaning less than 0.5, and the original sample value 
is 0.164, showing the relationship positively. It means that activities carried out with the aim of flexing 
or showing off using social media have an effect on investment decisions. Flexing is one of the behaviors 
that give a role in the investment decision-making of the people of East Java. Based on this, one aims to 
invest because they want to show the results of their investments to the community. This study's results 
align with previous research conducted by Burnasheva & Suh [41] and Madzunya et al. [50]. Flexing 
conveyed through social media is a place to show his ability and confidence [41].  

Based on this study, millennials decided to invest due to the Flexing in social media. Seeing others 
display their wealth or investment success on social media can motivate individuals to make similar 
investment decisions, often because they aspire to achieve the same financial status or recognition. This 
influence is particularly strong among younger generations who are more active on social media 
platforms. However, it's important to note that while social media can be a motivator, it can also lead to 
impulsive or ill-considered investment decisions driven by a desire to "keep up" with peers. Assiddiq 
[51] and Rizaty [52] show that currently, Flexing is a trend to be shown on social media, causing 
people who see social media people also want to get wealth instantly and quickly. It gives rise to 
inappropriate and irrational investment decisions. Investment decisions are caused only by the desire to 
show off but do not think about the risks of the investment decisions. 
 

6. Conclusion 
Based on the results of the research, the conclusion is as follows. (i) The variable of overconfidence 

bias affects investment decisions. It means that investment decisions made by the community are based 
on beliefs. (ii)The variable of optimistic bias has a significant positive effect on investment decisions. It is 
because the investors who have made the profit as expected will be more confident and more courageous 
in making investment decisions in the future. (iii) The variable of the herding effect does not affect the 
investment decisions. It is because investment decisions made by others cannot influence investors. It is 
also related to the level of financial literacy of the people in Indonesia, which is getting better with the 
increase in the financial literacy index of investors. (iv) Flexing variables on social media have a 
significant positive effect on investment decisions. It means that Flexing affects investment decisions.  

 

Funding: 
This research is supported by Universitas Brawijaya, Indonesia. 
 
 
 



1596 

 

 

Edelweiss Applied Science and Technology 
ISSN: 2576-8484  

Vol. 8, No. 4: 1586-1597, 2024 
DOI: 10.55214/25768484.v8i4.1530 
© 2024 by the authors; licensee Learning Gate 

 

Copyright:  
© 2024 by the authors. This article is an open access article distributed under the terms and conditions 
of the Creative Commons Attribution (CC BY) license (https://creativecommons.org/licenses/by/4.0/). 
 

References 
[1] G. Teare, “How Seed Funding has Exploded in the Past 10 Years? Crunchbase News.” Accessed: Oct. 28, 2021. 

[Online]. Available: Retrieved from https://news.crunchbase.com/venture/seed- funding-startups-top-vc-firms-
a16z-nea-khosla 

[2] S. Z. Ul Abdin, F. Qureshi, J. Iqbal, and S. Sultana, “Overconfidence bias and investment performance: A mediating 
effect of risk propensity,” Borsa Istanbul Review, vol. 22, no. 4, pp. 780–793, 2022. 

[3] Gallup, “Stock investments lose some luster after COVID-19 sell-off [graphs],” 
https://news.gallup.com/poll/309233/stock-investments-lose-luster-co vid-sell-off.aspx. . Accessed: Apr. 24, 2020. 
[Online]. Available: https://news.gallup.com/poll/309233/stock-investments-lose-luster-co vid-sell-off.aspx. 

[4] J. Kollewe, “Demand for gold hits four-year high after Brexit and Trump votes.” Accessed: Feb. 03, 2017. [Online]. 
Available: https://www.theguardian.com/business/2017/feb/03/demand-for-go ld-hits-four-year-high-after-votes-
for-brexit-and-trump 

[5] P. Widyastuti and A. Nurwahyuni, “Systematic Review: Penilaian Efisiensi Rumah Sakit dengan Metode Data 
Envelopment Analysis (DEA),” Jurnal Ilmu Kesehatan Masyarakat, vol. 10, no. 04, pp. 258–268, 2021. 

[6] D. Kahneman, “Thinking Fast and Slow,” Farrar, Strauss and Giroux, 2011. 
[7] D. Kahneman and A. Tversky, “Prospect theory: An analysis of decision under risk,” in Handbook of the fundamentals of 

financial decision making: Part I, World Scientific, 2013, pp. 99–127. 
[8] F. K. Imron, Y. Kornitasari, and W. Hasyim, “An Identification On The Role Of Behavioral Finance In Invesment (A 

Case Study At Pandawa Cooperative),” BISNIS: Jurnal Bisnis dan Manajemen Islam, vol. 8, no. 2, pp. 273–288, 2020. 
[9] O. Andersson, H. J. Holm, J.-R. Tyran, and E. Wengström, “Risk aversion relates to cognitive ability: Preferences or 

noise?,” J Eur Econ Assoc, vol. 14, no. 5, pp. 1129–1154, 2016, Accessed: Sep. 01, 2022. [Online]. Available: 
https://www.pajak.com/komunitas/opini/trend-fomo-investasi-di-kalangan-anak-muda/ 

[10] B. Gillen, E. Snowberg, and L. Yariv, “Experimenting with measurement error: Techniques with applications to the 
caltech cohort study,” Journal of Political Economy, vol. 127, no. 4, pp. 1826–1863, 2019. 

[11] F. M. Vieider, “Violence and risk preference: experimental evidence from Afghanistan: comment,” American Economic 
Review, vol. 108, no. 8, pp. 2366–2382, 2018. 

[12] K. Daniel and D. Hirshleifer, “Overconfident investors, predictable returns, and excessive trading,” Journal of 
Economic Perspectives, vol. 29, no. 4, pp. 61–88, 2015. 

[13] I. U. Chhapra, M. Kashif, R. Rehan, and A. Bai, “An empirical investigation of investor’s behavioral biases on financial 
decision making,” Asian Journal of Empirical Research, vol. 8, no. 3, pp. 99–109, 2018. 

[14] T. Odean, “Volume, volatility, price, and profit when all traders are above average,” J Finance, vol. 53, no. 6, pp. 1887–
1934, 1998. 

[15] H. Yanto, N. Ismail, K. Kiswanto, N. M. Rahim, and N. Baroroh, “The roles of peers and social media in building 
financial literacy among the millennial generation: A case of indonesian economics and business students,” Cogent Soc 
Sci, vol. 7, no. 1, p. 1947579, 2021. 

[16] S. Lyons and L. Kuron, “Generational differences in the workplace: A review of the evidence and directions for future 
research,” J Organ Behav, vol. 35, no. S1, pp. S139–S157, 2014. 

[17] B. Walsh and H. Lim, “Millennials’ adoption of personal financial management (PFM) technology and financial 
behavior,” Financial Planning Review, vol. 3, no. 3, p. e1095, 2020. 

[18] Z. Dickason and S. Ferreira, “Establishing a link between risk tolerance, investor personality and behavioural finance 
in South Africa,” Cogent Economics & Finance, vol. 6, no. 1, p. 1519898, 2018. 

[19] M. G. Pollitt and I. Shaorshadze, “The role of behavioural economics in energy and climate policy,” in Handbook on 
energy and climate change, Edward Elgar Publishing, 2013, pp. 523–546. 

[20] L. J. Servon and R. Kaestner, “Consumer financial literacy and the impact of online banking on the financial behavior 

of lower‐income bank customers,” Journal of consumer affairs, vol. 42, no. 2, pp. 271–305, 2008. 
[21] E. Pikulina, L. Renneboog, and P. N. Tobler, “Overconfidence and investment: An experimental approach,” Journal of 

Corporate Finance, vol. 43, pp. 175–192, 2017. 
[22] C. Trejos, A. van Deemen, Y. E. Rodríguez, and J. M. Gomez, “Overconfidence and disposition effect in the stock 

market: A micro world based setting,” J Behav Exp Finance, vol. 21, pp. 61–69, 2019. 
[23] H. K. Baker and V. Ricciardi, “How biases affect investor behaviour,” The European Financial Review, pp. 7–10, 2014. 
[24] D. Herlianto, “Manajemen Investasiplus Jurus Mendeteksi Investasi Bodong,” 2013, Gosyen Publishing. 
[25] R. Trivers, Deceit and self-deception, R. Robinson, & L. Tiger (Eds.), Man and beast revisited. Washington, DC: 

Smithsonian, 1991. 
[26] B. M. Barber and T. Odean, “Boys will be boys: Gender, overconfidence, and common stock investment,” Q J Econ, 

vol. 116, no. 1, pp. 261–292, 2001. 

https://creativecommons.org/licenses/by/4.0/


1597 

 

 

Edelweiss Applied Science and Technology 
ISSN: 2576-8484  

Vol. 8, No. 4: 1586-1597, 2024 
DOI: 10.55214/25768484.v8i4.1530 
© 2024 by the authors; licensee Learning Gate 

 

[27] D. A. Wulandari and R. Iramani, “Studi experienced regret, risk tolerance, overconfidance dan risk perception pada 
pengambilan keputusan investasi,” Journal of Business & Banking, vol. 4, no. 1, pp. 55–66, 2014. 

[28] W. K. Campbell, A. S. Goodie, and J. D. Foster, “Narcissism, confidence, and risk attitude,” J Behav Decis Mak, vol. 17, 
no. 4, pp. 297–311, 2004. 

[29] M. Usman and N. Hammar, “Dynamic relationship between technological innovations, financial development, 
renewable energy, and ecological footprint: fresh insights based on the STIRPAT model for Asia Pacific Economic 
Cooperation countries,” Environmental Science and Pollution Research, vol. 28, no. 12, pp. 15519–15536, 2021. 

[30] N. Magnuson, “The role of expectations in value and glamour stock returns,” Journal of Behavioral Finance, vol. 12, 
no. 2, pp. 98–115, 2011. 

[31] M. Sari and N. Nugraha, “Cognitive bias and risk preferences analysis of Ponzi scheme investors,” in 2016 Global 
Conference on Business, Management and Entrepreneurship, Atlantis Press, 2016, pp. 134–137. 

[32] C. T. Barry and M. Y. Wong, “Fear of missing out (FoMO): A generational phenomenon or an individual 
difference?,” J Soc Pers Relat, vol. 37, no. 12, pp. 2952–2966, 2020. 

[33] S. M. Noble and C. D. Schewe, “Cohort segmentation: An exploration of its validity,” J Bus Res, vol. 56, no. 12, pp. 
979–987, 2003. 

[34] J. R. Situmorang, “Pemanfaatan internet sebagai new media dalam bidang politik, bisnis, pendidikan dan sosial 
budaya,” Jurnal Administrasi Bisnis, vol. 8, no. 1, 2012. 

[35] B. P. Kushwaha, R. K. Singh, N. Varghese, and V. N. Singh, “Integrating social media and digital media as new 
elements of integrated marketing communication for creating brand equity,” Journal of Content, Community & 
Communication, vol. 11, no. 6, pp. 52–64, 2020. 

[36] H. Assael, Manajemen Pemasaran. Yogyakarta: BPFE, 2011. 
[37] M. Virigineni and M. B. Rao, “Contemporary developments in behavioural finance,” International Journal of Economics 

and Financial Issues, vol. 7, no. 1, pp. 448–459, 2017. 
[38] N. K. Putri, S. A. Mumtazah, and E. Agustin, “The Influence of Social Media on Flexing Culture Phenomenon in 

Indonesian Society,” Prosiding Konferensi Ilmiah Pendidikan, vol. 3, pp. 603–610, 2022. 
[39] M. A. Khan, F. B. Ismail, A. Hussain, and B. Alghazali, “The interplay of leadership styles, innovative work behavior, 

organizational culture, and organizational citizenship behavior,” Sage Open, vol. 10, no. 1, p. 2158244019898264, 
2020. 

[40] M. Rahman and S. S. Gan, “Generation Y investment decision: an analysis using behavioural factors,” Managerial 
Finance, vol. 46, no. 8, pp. 1023–1041, 2020. 

[41] R. Burnasheva and Y. G. Suh, “The influence of social media usage, self-image congruity and self-esteem on 
conspicuous online consumption among millennials,” Asia Pacific Journal of Marketing and Logistics, vol. 33, no. 5, pp. 
1255–1269, 2021. 

[42] Y. Haji-Othman and M. S. S. Yusuff, “Assessing reliability and validity of attitude construct using partial least 
squares structural equation modeling,” Int J Acad Res Bus Soc Sci, vol. 12, no. 5, pp. 378–385, 2022. 

[43] D. N. Gujarati and D. C. Porter, “Dasar-dasar Ekonometrika (Raden Carlos Mangunsong, Penerjemah),” Jalarta: 
Salemba Empat, 2013. 

[44] Umairoh P., “Cognitive Bias dan Emotional Bias dalam Pengambilan Keputusan Investasi Portofolio ,” Doctoral 
dissertation, UKSW, 2013. 

[45] M. Meli, “Analisis Pengaruh Overconfidence, Conservatism, Herding Effect, dan Availability Bias terhadap 
Keputusan Berinvestasi Saham di BEI oleh Investor Individu di Kota Batam ,” Doctoral dissertation, Universitas 
Internasional Batam, 2019. 

[46] I. Ullah, A. Ullah, and N. U. R. Rehman, “Impact of overconfidence and optimism on investment decision,” 
International Journal of Information, Business and Management, vol. 9, no. 2, p. 231, 2017. 

[47] Usman DN, “Pengaruh faktor-faktor psikologis terhadap keputusan individual investasi saham di pulau jawa ,” 
Doctoral dissertation, Universitas Brawijaya, 2019. 

[48] Y. Kornitasari and A. M. Faidah, “PENGARUH LABEL HALAL, KUALITAS PRODUK DAN HARGA 
TERHADAP KEPUTUSAN PEMBELIAN PRODUK YANG DIKONSUMSI SETIAP HARI,” Jurnal Manajemen 
Pemasaran dan Perilaku Konsumen, vol. 1, no. 3, pp. 337–346, 2022. 

[49] R. Khalid, M. U. Javed, and K. Shahzad, “Impact of behavioral biases on investment decision making with moderating 
role of financial literacy,” Jinnah Business Review, vol. 6, no. 2, pp. 34–41, 2018. 

[50] N. Madzunya, K. Viljoen, and L. Cilliers, “The effect of Instagram conspicuous consumptive behaviour on the 
intention to purchase luxury goods: A developing country’s perspective,” S Afr J Inf Manag, vol. 23, no. 1, pp. 1–9, 
2021. 

[51] M. Assiddiq, “Trend FOMO Investasi di Kalangan Anak Muda.” 
[52] M. A. Rizaty and A. W. Yudhistira, “Flexing, Si Tukang Pamer di Media Sosial. Katadata,” 2022. 


